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Nourishment  at 

the  North  Pole  was 


the  North  Pole  was 
llf^  a  greater  problem  than  the 
cold,”  Admiral  Perry  might 
have  told  newspapermen 
who  greeted  him  on  his 
return  from  the  great  dis¬ 
covery.  And  that  would 
have  been  the  truth  in 
^  those  days.  Today,  prep- 
pK  arations  to  explore  either 
the  North  or  South  pole 
or  the  tropics,  include 
canned  foods  —  fruits,  veg¬ 
etables,  soups,  condiments 
—  in  fact  almost  every  type 
of  food  in  cans. 


For  your  canning  season, 
Heekin^s  production  of 
cans  is  sufficient  to  fill 
your  needs  no  matter  how 
large  the  requirement  — 
promptly  and  efficiently. 
Heekin  Faultless  Closing 
Machines  will  keep  your 
pack  moving  without  loss 
of  time  or  money.  There 
are  no  delays  —  no  shut 
downs  —  Heekin  follows 
through. 


THE  HEEKIN  CAN  CO. 
CINCINNATI.  OHIO 
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The 

DUPLEX 

TRIMMER 

and 

SLITTER 

by 

CAMERON 


No.  120  Duplex  Trimmer  and 
Slitter  with  tin-package  Lifter 


We  have  acquired  the  Slaysman  patent 
on  this  machine  and  we  present  our 
modern  device  for  mcJcing  body-blanks 
with  speed  and  accuracy. 

Tin-plate  now  comes  in  ten-package 
bundles  (1120  sheets).  These  bundles 
are  loaded  directly  into  the  Lifter  by  a 
shop-truck. 

The  “Duplex”  and  “Lifter”  features  are 
plainly  labor-saving.  Furthermore,  the 
body-blanks  are  more  accurately  cut 
than  with  a  separate  Trimmer  and 
Slitter. 

A  most  modern  machine  for  can-makers. 


CAMERON  CAN  MACHINERY  COMPANY 


240  N.  Ashland  Ave. 


CHICAGO,  U.  S.  A. 
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EDITORIALS 


Freights  to  advance? — As  this  is  written 
hearings  are  being  held  in  Washington  by  the  Inter¬ 
state  Commerce  Commission  in  response  to  the 
railroads’  request  for  an  advance  of  10  per  cent,  as  a 
sample,  on  all  canned  foods  shipments,  but  on  all  rates. 
Shippers  are  to  be  given  opportunity  to  present  their 
side,  but  it  is  thought  that  they  will  not  have  this 
opportunity  until  after  the  Inauguration  on  January 
20th,  the  railroads  now  being  busy  putting  in  their 
testimony.  This  is  a  serious  question  with  the  indus¬ 
try,  and  action  should  be  taken  to  protect  yourselves. 
Such  an  increase  would  be  the  equivalent  of  an  in¬ 
crease  in  the  living  expenses  of  the  public,  and  these 
costs  are  advancing  rapidly  enough  now.  This  rail¬ 
road  question  is  an  involved  one.  No  one  wishes  to 
hamper  the  carriers,  much  less  to  endanger  their  exist¬ 
ence,  as  they  have  come  through  “with  the  skin  of 
their  teeth”  and  are  just  getting  back  to  life.  But 
should  the  public  be  expected  to  meet  costs  based  upon 
badly  exaggerated  capitalizations  ?  Many  think  that  it 
is  about  time  the  railroads  were  compelled  to  revamp 
their  capital  bases,  both  stocks  and  especially  bonds,  in 
conformity  with  their  real  values.  That  should  be 
done,  in  justice  to  investors  and  to  shippers  as  well 
as  the  public,  and  in  turn  a  reconsideration,  and  proper 
readjustment,  of  the  taxing  by  States  and  Government 
should  be  done  at  once.  You  might  be  surprised  to 
learn  the  proportion  of  the  freights  you  pay  which 
has  to  go  towards  the  taxes  levied  on  the  carriers.  A 
reassessment  of  their  taxes  would  more  than  give 
them  the  revenue  sought  in  the  proposed  advance,  and, 
in  fact,  could  easily  lower  your  freight  bills.  Canners’ 
associations  everywhere  should  be  alive  to  this  move. 

LABOR  THREAT — Those  of  you  who  follow  these 
pages  know  that  we  are  ardent  advocates  of  fair 
wages  and  decent  working  conditions,  urging,  in  fact, 
that  one  of  the  best  ways  out  of  the  depression  and 
into  solid,  substantial  good  business  conditions  is  the 
payment  of  high  wages.  So  we  cannot  be  classed  as 
oppressors  of  labor.  But  there  are  two  sides  to  this 
question,  and  labor  must  do  its  part  fully  and  well  or 
it  can  have  no  right  to  consideration,  and  it  is  not  do¬ 
ing  its  part  at  all  well  right  now.  Many  people  think 
that  present  strikes  and  labor  unrest  are  all  new  things, 
all  due  to  Government  assistance  rendered  during  the 
idle  years  and  to  the  relief  measures  in  force.  Ask 
any  old  canner,  or  especially  any  old  can  maker,  and 


he  will  readily  show  you  that  even  worse  and  more 
dictatorial  labor  troubles  existed  in  the  early  days. 
But  that  does  not  excuse  the  present  thoroughly  and 
undemocratic  and  revolutionary  labor  disturbances 
from  one  end  of  the  country  to  the  other  as  they  exist 
today.  The  world  has  greatly  progressed  in  wisdom 
since  those  early  days,  but  evidently  it  has  not  learned 
to  be  better  actors. 

The  long-suffering,  patient,  dumb  public  has  put  up 
with  the  insurrection  or  revolution  of  labor  in  the 
shipping  strike,  which  has  forced  suffering  and  tre¬ 
mendous.  losses  on  parties  entirely  innocent  of  the 
whole  matter,  because  the  public  sympathy  naturally 
turns  to  the  worker  and  because  the  public  has  not 
been  properly  or  fully  informed  about  the  points  of 
contention.  But  in  this  most  recent  strike  against  the 
General  Motors  it  is  known  that  they  pay  the  highest 
wages,  furnish  excellent  working  conditions,  and  for 
more  than  a  year  have  bent  every  effort  to  make  the 
work  cover  the  full  year,  rather  than  the  short  season 
as  in  years  past.  By  their  own  demands  the  strikers 
want  to  be  the  bosses  and  to  dictate  not  only  the  rate 
of  wages  and  length  of  work-day,  but  the  extent  and 
speed  of  production.  That  is  merely  taking  a  page 
from  the  old  C.  M.  M.  P.  A.,  as  any  old  can  maker  will 
tell  you,  and  about  the  same  thing  is  seen  in  the  ship¬ 
ping  strike.  It  is  such  tactics  as  these  that  have  pre¬ 
vented  the  better  growth  of  unionism,  and  always  will. 

Labor  in  general  should  not  be  blamed  with  these 
crimes,  for  they  are  just  that.  They  threaten  the 
splendid  business  recovery  now  under  way,  and  this 
ought  not  to  be  tolerated  by  the  general  public  for 
one  day.  The  unions  who  engineer  these  disturbances 
do  not  represent  10  per  cent  of  total  labor,  and»  in  a 
democracy,  therefore,  they  have  no  right  to  coerce  the 
90  per  cent.  It  is  just  a  case  of  a  well-organized 
minority,  the  baleful  influences  of  which  we  have  seen 
in  our  whole  country  over  the  past  decade.  If  the 
members  of  a  union  wish  to  strike,  that  is  their  privi¬ 
lege,  and  they  should  not  be  denied,  but  by  the  same 
token  they  must  accord  to  other  workers,  and  to  the 
public,  the  same  degree  of  consideration.  If  the  other 
workers  do  not  wish  to  lose  their  time  or  their  pay, 
they  should  not  be  intimidated  nor  driven  into  doing 
so,  and  our  States  and  Government  are  criminally 
negligent  when  they  permit  such  intimidation.  And 
when  the  strikers  resort  to  sabotage,  the  destruction 
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of  the  plant,  and  particularly  when  they  force  suffer¬ 
ing  and  financial  losses  upon  the  innocent  public,  they 
become  criminal  revolutionists,  and  should  be  treated 
as  such.  What  do  we  maintain  State  and  Government 
militia  and  police  forces  for?  The  answer  would  be 
quickly  forthcoming  if  it  were  not  for  politics.  There 
is  the  stumbling  block  and  the  curse  of  the  whole  mat¬ 
ter  and  the  reason  why  the  criminal  union  leaders 
and  the  “trouble  starters” — ^the  “walking  delegates” — 
feel  free  to  do  as  they  please.  The  law  enforcement 
agencies  are  in  the  hands  of  those  seeking  or  trying 
to  hold  office,  and  they  will  not  antagonize  labor.  They 
should  not  antagonize  it,  but  they  should  compel  it  to 
live  within  the  law,  and  with  due  consideration  for 
others. 

It  is  about  time  this  labor  question  were  solved,  and 
solved  rightly.  There  should  be  laws  within  the  States, 
and  national,  compelling  every  employer  of  labor  to 
have  suitable  working  conditions,  to  name  and  to  en¬ 
force  minimum  wage  rates  and  maximum  working 
hours.  Given  these,  if  there  should  then  be  a  strike, 
it  should  be  considered,  as  it  is,  a  move  against  the 
safety  and  comfort  of  the  public,  which  means  an  in¬ 
surrection.  If  upon  investigation  by  the  proper  author¬ 
ities  the  employer  were  found  to  be  complying  with 
all  legal  requirements,  the  strikers  should  be  ordered 
to  continue  work  or  to  leave  the  premises  and  to  keep 
away,  and  not  to  interfere  with  such  workers  as  desire 
to  go  on.  Refusal  to  do  this  would  bring  the  militia — 
not  tin  soldiers,  but  armed  with  bayonets  and  ready 
to  enforce  this  “Safety  of  the  Realm,”  as  they  call 
it  in  England  and  Canada.  Disobedience  to  their  or¬ 
ders  constitutes  insurrection,  and  the  revolutionists 
forfeit  their  rights  as  citizens.  If,  on  the  other  hand, 
conditions  and  wages  were  not  proper,  the  employer 
would  get  his  orders,  and  he  would  either  promptly 
comply  or  his  plant  be  shut  down  and  he  be  considered 
as  in  opposition  to  safety. 

A  lot  of  you  will  rear  up  on  your  hind  haunches, 
saying  that  this  is  too  much  government.  Truth  is 
that  is  more  needed  in  a  democracy,  where  too  many 
think  they  are  free  agents  to  do  as  they  please,  than 
under  any  other  form  of  government.  You  can’t  have 
government  without  order,  and  it  requires  force  to 
have  order.  Without  order  you  have  anarchy,  as  wit¬ 
ness  the  destruction  of  property,  the  enforced  mone¬ 
tary  losses,  running  to  millions  of  dollars  every  day, 
and  the  possible  tying  up  of  every  plant  in  this  indus¬ 
try  during  the  coming  months.  For  when  they  have 
the  motors  cowed,  they  will  move  to  steel,  to  fabrica¬ 
tions  of  all  kinds,  and  finally  to  the  growing  and  har¬ 
vesting  of  crops,  as  they  did  in  California  last  summer 
and  as  they  have  done  with  the  fish  canners  in  the 
Northwest. 

The  Government  and  all  States  must  take  firm  hold 
of  this  situation,  and  it  ought  to  be  among  the  first 
things  done  this  year,  so  that  both  workers  and  em¬ 
ployers  will  be  able  to  work  as  they  want  and  all 
hands  be  happier. 

But  the  politicians  will  not  touch  it  unless  great  in¬ 
dustries,  such  as  ours,  come  with  stern  demands  for 
action.  The  people  of  the  country  will  have  to  storm 
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Congress  and  the  State  Legislatures  if  they  expect 
freedom  from  this  devastating  blight.  Let  it  go  on  as 
it  is  now  going  and  it  will  spread  like  a  prairie  fire, 
sparing  no  one,  worker  or  employer.  Labor  should  be 
the  first  to  cry  for  this  clear-cut,  definite  protection, 
and  in  turn  labor  should  throw  in  its  full  weight  to  do 
its  share. 

The  country  has  kept  very  calm  under  this  assault, 
but  that  is  a  mistake,  as  time  will  show.  The  story  is 
not  new;  history  is  merely  repeating  itself.  Labor 
undid  its  own  best  interests  then.  Can’t  it  learn  from 
its  mistakes  of  the  past?  It  cannot  force  unfairness 
and  expect  to  endure. 

Jt  Jt 

CONVENTION  DATES 

JANUARY  24-29 — Canning  Machinery  &  Supplies, 
Annual,  Hotel  Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Canners,  Annual,  Hotel 
Stevens,  Chicago,  Ill. 

JANUARY  24-29 — National  Food  Brokers,  Annual, 
Hotel  Stevens,  Chicago,  Ill. 

JANUARY  27,  1937  —  National  Pickle  Packers, 
Annual,  Chicago,  Ill. 
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COOK  ROOM 
ACTIVITIEB  ^ 


Can  Dryer 

Wipes  cans  perfectly  dry  to  allow  immedi¬ 
ate  labeling  and  avoid  rusting. 


Standard  Crate  Perforated  Crate 

Has  slatted  sides  and  Made  of  solid  perforated 
perforated  bottom.  Strong  metal.  Very  sturdy, 
and  reliable. 


Sanitary  Can  Washer 

Washes,  rinses  and  sterilizes  cons  thor¬ 
oughly  with  both  steam  and  water. 


Cooling  Tank 

Built  to  fit  your  requirements  —  in  any 
size  required  —  single  or  double  width  — 
straight  away  or  with  turn.  Built  either 
over-head  or  imder-slung  style. 


Hawkins  Hoist 

For  serving  any  number  of  retorts  installed 
in  a  straight  line. 


Othor  Sprague-Sells 
Equipment 

We  supply  complete  lines  of  equip¬ 
ment  for  canning  the  following 
products.  All  are  fully  described 
and  illustrated  in  Catalog  No.  400. 
Corn  .  .  .  Peas  .  .  .  Tomatoes  .  .  . 
Tomato  Products  .  .  .  Beans  .  .  . 
Beets  .  .  .  Pumpkin  .  .  .  Peaches  .  .  . 
Apricots  .  .  .  Apples  .  .  .  Pears  .  .  . 
Other  Fruits  .  .  .  Meat  Products  .  .  . 
Sea  Foods  .  .  .  Etc. 


Smndfor  Modern  Canning  Equipment 
Ao'o*  for  All  Food  Products 


FOOD  MACHINERY  CORPORATION 
Sprague*Sellt  Division 
HOOPESTON,  ILLINOIS 

Please  send  us  your  General  Cata¬ 
log  No.  400. 


FOOD  MACHINERY  CORP^N 

SPRA6UE- SELLS  DIVISION 

•  HOOPESTON,  ILLINOIS  * 
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A  Preview  of  The 

The  Full  Program  in 


Big  Convention 

Next  Week^s  Issue 


From  the  National  Canners^  Association 


WITH  the  promise  of  a  record-breaking  attend¬ 
ance,  the  National  Canners  Association  has 
planned  for  its  annual  convention  in  Chicago 
the  week  of  January  24th  a  program  combining  pre¬ 
sentation  of  timely  subjects  of  immediate  importance 
to  all  canners  and  discussion  of  technical  production 
problems.  Adapting  its  program  to  the  need  for  more 
sessions  at  which  questions  affecting  the  entire  in¬ 
dustry  may  be  presented,  the  Association  has  scheduled 
four  general  meetings  at  which  will  be  presented  such 
subjects  as  the  Robinson-Patman  Act,  the  Social  Se¬ 
curity  program,  revision  of  the  Food  and  Drugs  Act, 
canner-grower  relations,  prospective  legislation  affect¬ 
ing  the  industry,  and  basic  factors  in  the  1937  market 
situation.  A  general  session  will  be  held  each  day, 
beginning  Monday,  January  24th,  and  extending 
through  to  Friday,  when  the  closing  session  occurs. 

SPEAKERS  AT  GENERAL  SESSIONS 

Among  speakers  who  will  take  part  in  the  program 
for  these  general  sessions  are  Col.  Charles  H.  March* 
of  the  Federal  Trade  Commission;  Mr.  Vincent  M. 
Miles,t  member  of  the  Social  Security  Board;  Judge 
J.  Harry  Covington  and  Mr.  Thomas  Austern,  of 
counsel  for  the  Association,  and  Mr.  Carlos  Campbell, 
Director  of  the  Association’s  Statistical  Division.  Other 
speakers  will  be  announced  later. 

With  the  exception  of  the  Meat  Section,  which  will 
convene  on  Thursday  morning,  there  will  be  no  formal 
section  meetings.  Technical  subjects  that  have  here¬ 
tofore  constituted  a  large  part  of  the  programs  of  the 
various  commodity  sections  will  be  taken  up  at  two 
series  of  conferences  to  be  held  on  Tuesday,  Wednesday 
and  Thursday  afternoons.  One  series  of  conferences, 
relating  to  raw  products  problems,  will  be  held  under 
the  direction  of  Mr.  Charles  G.  Woodbury,  Director  of 
the  Association’s  Raw  Products  Research  Bureau.  The 
other,  which  will  cover  canning  problems,  will  be  under 
the  direction  of  Dr.  W.  D.  Bigelow,  Director  of  the 
Association’s  Research  Laboratories. 

TECHNOLOGICAL  CONFERENCES 

Subjects  programmed  for  the  Conferences  on  can¬ 
ning  problems  include:  Processing  of  stratified  prod¬ 
ucts  (spinach,  asparagus,  asparagus-packed  beans)  ; 
field  activities  of  the  Research  Laboratories  during  the 
past  four  years  relating  to  pumpkin  canning;  studies 
of  maturity  and  canning  quality  of  corn,  peas,  pump¬ 
kin,  and  green  and  wax  beans ;  relative  effect  of  blanch¬ 


ing  peas  in  the  can  and  in  ordinary  blanches;  impor¬ 
tance  of  cooling  tank  containers ;  present  status  of  the 
sugar  problem  with  non-acid  foods;  results  in  the 
microscopic  examination  of  tomato  products;  cut-out 
Brix  of  pitted  red  cherries  packed  in  syrup ;  compari¬ 
son  of  methods  for  the  manufacture  of  tomato  juice; 
influence  of  canning  procedure  on  the  vitamin  C  con¬ 
tent  of  tomato  juice. 

Speakers  and  discussion  leaders  at  the  canning  prob¬ 
lems  conferences  include  E.  J.  Cameron,  E.  F.  Kohman, 
H.  R.  Smith,  C.  A.  Greenleaf,  and  J.  Russell  Esty,  of 
the  Association’s  Research  Laboratories ;  L.  G.  Weiner, 
of  the  Research  Department  of  the  American  Can 
Company;  Ruth  Kirkpatrick,  of  the  Research  Depart¬ 
ment  of  the  Continental  Can  Company;  and  G.  C. 
Scott,  Research  Director  of  the  Minnesota  Valley 
Canning  Company. 

CONFERENCES  ON  RAW  PRODUCTS 

The  raw  products  conferences  include  subjects  of 
interest  to  canners  of  peas,  corn,  tomatoes,  beans  and 
other  vegetables.  Among  the  topics  for  discussion  are : 
What  should  canners  do  about  pea  aphid  in  1937 ;  a 
report  on  new  varieties  of  peas  for  canning;  pea  seed 
treatment;  mechanical  determination  of  tenderness  of 
raw  peas;  federal-state  buying  of  tomatoes  and  other 
raw  products  on  grade;  report  on  tests  of  new  varie¬ 
ties  of  tomatoes;  field  control  of  tomato  fruit  worm; 
hybrid  sweet  corn  varieties  available  for  1937  plant¬ 
ing  ;  trends  in  packing  of  yellow  sweet  corn ;  varieties 
of  beans  for  canning. 


*  CHARLES  H.  MARCH,  of  Minnesota,  Chairman  of  Federal  Trade  Com¬ 
mission,  Washingrton ;  lawyer ;  bom,  October  20.  1870,  at  Litchfield,  Minn. ; 
admitted  to  Minnesota  Bar,  1904,  and  later  to  practice  in  United  States 
Supreme  Court;  served  as  mayor  of  Litchfield  and  chairman  of  public  library 
board ;  organized  Fourth  Minnesota  regiment  of  militia  and  was  elected  as  its 
colonel :  served  as  member  of  State  Commission  of  Public  Safety,  a  board 
consisting  of  the  governor,  attorney-general  and  five  members  having  broad 
powers  in  carrying  on  State  government  during  World  War  period ;  president. 
Farmers  and  Bankers  Council  of  Minnesota ;  appointed  member  of  Federal 
Trade  Commission  by  President  Coolidge,  January  18,  1929,  for  term  expiring 
September  26,  1936,  succeeding  Commissioner  Abram  F.  Myers ;  entered  on 
duty,  February  1,  1929 ;  reappointed  by  President  Roosevelt,  August  6,  1936, 
for  term  ending  September  26,  1942  ;  Chairman  of  Federal  Trade  Commission, 
1923 ;  appointed  member.  Special  Industrial  Recovery  Board  by  President 
Roosevelt,  June  17,  1933. 

t  VINCENT  MORGAN  MILES,  member  of  the  Social  Security  Board,  was 
bom  in  Marion,  Virginia ;  educated  at  the  University  of  Virginia,  and  Wash¬ 
ington  and  Lee  University ;  after  graduation,  began  practice  of  law  in  Fort 
Smith,  Arkansas ;  as  a  Captain  of  Infantry  during  the  World  War,  served  on 
the  Staff  of  the  Fourth  Army  Corps  in  the  St.  Mihiel  and  the  Meuse  Argonne 
offensives,  and  in  the  Army  of  Occupation  in  Germany ;  has  just  completed  a 
term  as  Department  Commander  of  the  American  Legion  in  Arkansas ;  served 
as  Democratic  National  Committeeman  from  Arkansas  for  19  years ;  was 
Regional  Advisor  of  the  Eighth  Region,  Public  Works  Administration;  and 
later  Chairman  of  the  Sixth  District  of  the  National  Resources  Board,  at  the 
same  time  carrying  on  his  extensive  law  practice ;  has  always  been  interested 
in  social  welfare  and  has  taken  an  active  interest  in  legislation  thereto 
pertaining. 
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STOKES  MASTER 
MARGLOBE 

now  in  its  fourteenth  generation, 
remains  one  of  the  great  varieties. 

If  you  have  not  included  this  in  your 
1936  acreage  do  not  fail  to  give  it 
consideration  next  year.  It  has 
again  demonstrated  its  ability  to 
produce  record  yields  of  uniformly 
high  quality  fruit.  Stokes  Master 
Marglobe  has  been  developed  euid 
grown  by 

FRANCIS  C.  STOKES  &  CO..  Inc. 

Stokesdale  Proving  Grounds 
Moorestown,  Burlington  County,  New  Jersey 


Pi  edmont  Labelcoim  pany 

I NCOOPORATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD 


REAL  INSURANCE 
SERVICE 

#  is  more  than  simple  issuance  of  policies  to  your 
order.  It  means  proper  supervision  of  your 
entire  insurance  set>up. 

#  It  calls  for  an  expert  survey  of  your  physical 
properties  so  that  your  specific  requirements 
may  be  met  in  the  most  comprehensive  yet 
economical  manner. 

#  It  suggests  the  elimination  of  hazards  and  the 
installation  of  safeguards  in  order  to  bring 
your  insurance  costs  down  to  the  lowest  figure. 

CANNERS  EXCHANGE  SUBSCRIBERS 

WARNER  INTER-INSURANCE  BUREAU 

LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


CANNING  MACHINERY 

For  All  Food  Produots 

We  Manufacture  More  Than  Fifty  Various 
Types  of  Equipment  for  The  Canner 


Write  For  Our  General 
Catalogue 


VI  RC  I  N  lA 


ROBINS'  Improved  ROBINS' 

All  Steel  Retort  In  Stock  All  Perforated  Process  Crates 
For  Immediate  Shipment 

A.  K.  ROBINS  &  CO.,  INC. 

Lombard,  Concord  &  W.  Falls  Avc.,  Baltimore,  Md. 
fTrite  Us  About  The  Tuc-Robins  line  Of  Whole  Grain 
Com  Canning  Machinery. 


Eastern  Sales  Representatives  For  F.  H.  LANGSENKAMP  CO. 
for  their  line  of  tomato  pulp  and  tomato  iuice  eqoipment. 
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Among  those  who  will  participate  in  the  presentation 
or  discussion  of  these  subjects  are  Glenn  M.  Smith  and 
R.  R.  Pailthorp,  of  the  U.  S.  Department  of  Agricul¬ 
ture;  T.  D.  Holder,  of  the  American  Can  Company; 

E.  R.  Lancashire,  of  the  Continental  Can  Company; 

R.  W.  Samson  and  J.  J.  Davis,  of  Purdue  University  t 
J.  C.  Walker,  of  the  University  of  Wisconsin;  K.  J. 
Kadow,  of  the  University  of  Illinois,  and  Carlos  Camp¬ 
bell  and  C.  G.  Woodbury,  of  the  National  Canners 
Association. 

HOME  ECONOMICS  CONFERENCE 

A  home  economics  conference  will  be  held  on  Tues¬ 
day  afternoon  under  the  auspices  of  the  Association’s 
Home  Economics  Division.  The  program  will  include 
addresses  by  home  economists  associated  with  firms  in 
the  canning  and  related  industries,  who  will  discuss 
the  character  and  scope  of  their  activities.  Among 
those  who  will  speak  are  Dr.  Lillian  Storms,  of  the 
Gerber  Products  Co.;  Miss  Isabel  N.  Young,  of  the 
American  Can  Company,  and  Miss  Virginia  Porter,  of 
Libby,  McNeill  &  Libby.  Mr.  Fred  B.  Childs,  Chair¬ 
man  of  the  Association’s  Home  Economics  Committee, 
will  discuss  the  interrelation  of  the  Home  Economics 
Division  with  home  economics  departments  in  the  can¬ 
ning  industry,  and  Mr.  Harry  A.  White,  a  member  of 
the  Committee,  will  speak  on  advances  in  the  labeling 
of  canned  foods. 

OTHER  ARRANGEMENTS 

An  office  at  which  individual  canners  may  consult 
members  of  the  staff  of  the  Association’s  Research 
Laboratories  will  be  open  from  Monday  to  Thursday, 
inclusive,  thus  affording  opportunity  for  conferences 
which  might  otherwise  require  canners  to  make  a  trip 
to  the  laboratories. 

Prior  to  the  opening  session  on  Monday  afternoon 
will  be  the  usual  meetings  of  the  Administrative 
Council  and  Board  of  Directors,  likewise  meetings  of 
the  Trade  Practice  Committee  and  Future  Contracts 
Committee,  both  of  which  are  expected  to  make  reports 
during  the  convention. 

The  headquarters  of  the  convention  will  be  at  the 
Stevens  Hotel  where  all  of  the  meetings  arranged  by 
the  National  Canners  Association  will  be  held.  The 
Chicago  Hotelmen’s  Committee  is  co-operating  in  the 
publication  of  a  room  directory  which  will  list  the  hotel 
room  numbers  of  members  of  the  National  Canners 
Association  and  allied  associations  holding  their  con¬ 
vention  in  Chicago.  Publcation  of  this  room  directory 
is  a  unique  service  that  greatly  facilitates  the  arrange¬ 
ment  of  business  contacts  between  the  various  mem¬ 
bers  of  the  canning  industry  and  trade. 


THE  BOOK  YOU  NEED  !  ! 

“A  Complete  Course  in  Canning.” 

Ntw  1936  Edition 
PubUthtd  by  THE  CANNING  TRADE. 


JOBBERS  ANNOUNCE  PROGRAM 

UCH  of  the  usual  convention  “hurrah”  will  be 
missing  from  the  1937  convention  of  National- 
American  Wholesale  Grocers’  Association  in 
Chicago  on  January  25-26-27,  a  perusal  of  the  organi¬ 
zation’s  program,  completed  this  week,  discloses. 

Instead  of  the  usual  convention  talks,  much  of  the 
work  of  the  jobbers  at  the  coming  meeting  will  deal 
with  round-table  discussion  of  pressing  problems  of 
general  interest  to  wholesale  grocers  themselves. 

The  opening  session  on  Monday,  January  25,  will 
deal  with  modern  trends  in  food  distribution.  Speakers 
at  this  initial  session  will  include  Thomas  B.  Terry, 
president  of  the  jobbers’  association ;  Carl  W.  Dipman, 
who  will  talk  on  trends  in  retail  grocery  merchandis¬ 
ing  ;  John  R.  Bromell,  who  will  address  the  convention 
on  trends  in  the  wholesale  field ;  J.  Frank  Grimes,  who 
will  talk  on  consumer  cooperations,  and  M.  M.  Zimmer¬ 
man,  who  will  discuss  developments  in  the  super¬ 
market  field. 

Monday  afternoon  will  be  devoted  to  four  group 
meetings.  At  the  first,  Walter  A.  Frey  of  Baltimore 
will  preside  at  a  discussion  on  the  control  of  operating 
costs.  Speakers  at  this  session  will  include  Winthrop 
C.  Adams,  of  Boston,  on  the  tax  situation ;  T.  J.  Griffin, 
of  Oklahoma,  on  branch  house  management,  and  A.  J. 
Falk,  of  California,  who  will  talk  on  the  place  of  the 
cash-and-carry  in  food  wholesaling. 

Charles  B.  Jordan,  of  Minnesota  will  preside  at  a 
meeting  devoted  to  problems  in  retail  grocery  merchan¬ 
dising.  Speakers  at  this  session  will  include  J.  H. 
Black,  of  Ohio,  Henry  King,  of  Tennessee,  and  Edwin 
B.  George,  associate  economist  of  Dun  &  Bradstreet, 
Inc.,  who  will  speak  on  effect  of  the  Patman  Law  on 
retailers’  operations. 

Ned  M.  Fleming,  of  Kansas,  will  preside  at  a  group 
meeting  devoted  to  the  subject  of  promoting  whole¬ 
salers’  sales,  at  which  conference  talks  will  be  made 
by  Arthur  W.  Lutz,  California,  who  will  speak  on 
effective  merchandising  of  distributor-owned  or  con¬ 
trolled  brands ;  F.  M.  Collins,  New  York,  who  will  talk 
on  the  subject  of  building  customer  volume,  Campbell 
Holton,  of  Illinois,  who  will  discuss  methods  of  achiev¬ 
ing  intensive  coverage  in  territories  served,  and  J.  D. 
Godfrey,  Wisconsin,  and  H.  H.  Wheeler,  Kentucky,  who 
will  talk  on  retailer  contact  work. 

The  fourth  group  meeting  will  deal  with  the  progress 
of  the  stocking  and  merchandising  of  fresh  fruits  and 
vegetables  by  the  grocery  trade.  Neil  McKay,  of  In¬ 
diana,  will  serve  as  chairman  of  this  gathering, 
speakers  including  G.  Batcheller  Hall,  of  Illinois ;  Otto 
H.  Droste,  Illinois;  J.  W.  Herscher,  of  West  Virginia, 
and  H.  C.  Gorin  of  Illinois. 

At  the  second  general  session  of  the  wholesalers’ 
convention  on  Tuesday,  January  26,  Nathaniel  H. 
Engle,  assistant  director  of  the  Bureau  of  Foreign 
and  Domestic  Commerce,  Department  of  Commerce, 
will  talk  on  progress  in  grocery  wholesaling;  Charles 
E.  Smith,  president  of  the  National  Association  of  Re¬ 
tail  Grocers,  will  talk  on  the  ideals  of  the  newly- 
organized  Independent  Food  Distributors’  Council,  and 
Charles  C.  Teague,  president  of  the  California  Fruit 
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TOMITO  JUICE  OF  THE  FINEST  QUALITY  AT 


AN  UNBELIEVABLY 


JUICE  HEATING  UNITS 

.  .  .  absolutely  sanitary  .  .  .  operated  with  individual 
motors  .  .  .  ideally  efficient  .  .  .  preserve  all  the 
quality  secured  by  careful  selection  and  correct  extract¬ 
ion.  Langsenkamp  builds  all  kinds  of  Stainless  Steel 
Tanks  for  handling  juice  and  pulp. 


LOW  PRODUCTION 


O  Indiana  Juice  Extractors  are  high  production  machines.  And, 
with  high  edacity  they  produce  juice  of  the  choicest  flavor,  texture 
and  color.  These  two  factors  alone  mean  more  profitable  operation, 
but  Indiana  Extractors  handle  tomatoes  whole  •  -  .  without  coring, 
cold  tomatoes  as  well  as  hot  •  -  -  and  eliminate  great  payroll  ex¬ 
pense.  “Finer  juice  at  half  the  cost”  is  not  a  mere  coined  phrase  but 

it  correctly  describes  the  re¬ 
cord  being  made  in  juice  pro¬ 
duction  departments  in  the 
many  plants  where  Indiana 
Extractors  are  used. 


NEW 

Langsenkamp  Hot-Break 
System 

for  improving  quality  and 
increasing  volume.  Don’t 
fail  to  ask  for  details  and 
plans. 


F.  H.  LANGSENKAMP  CO.,  Indianapolis,  indiana 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  COMPANY.,  INC.,  Baltimore 


A  lVriVri7U  prompt  shipment 

JIJLVO  oILILJJo  or  future  contract 


PEAS  •  BEANS  • 

BEET  •  CARROT  •  CABBAGE 
PICKLE  CUCUMBER  SEED 

A  complete  line  of  canners'  seeds  car¬ 
ried  at  all  our  warehouses: — Atlanta, 
Ga;  Sacramento,  Cal;  Mercedes, 
Texas;  Toledo,  Ohio; — Home  office, 
Milford,  Conn. 


F.  H.  WOODRUFF  &  SONS 

MILFORD  CONNECTICUT 

See  our  Exhibits  and  Representatives  at  all^  Conventions 


MASTER  MARGLOBE  TOMATO 
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Growers’  Exchange,  will  speak  for  the  National  Co¬ 
operative  Council  on  effective  producer-distributor 
co-operation. 

At  the  afternoon  session  on  Tuesday,  Francis  L. 
Whitmarsh>  New  York,  will  report  on  legislative  de¬ 
velopments  during  the  past  year  and  Data  T.  Ackerly, 
counsel  for  NAWGA,  will  discuss  legislative  problems 
confronting  the  industry.  Sylvan  L.  Stix,  New  York, 
will  talk  on  the  model  state  unfair  sales  law;  Edgar 
Watkins,  counsel  for  the  association,  will  discuss  prac¬ 
tical  problems  presented  by  the  Robinson-Patman  Act, 
and  M.  W.  Griggs,  Minnesota,  will  discuss  the  recom¬ 
mendations  of  the  business  men’s  committee  acting  for 
the  U.  S.  Chamber  of  Commerce  in  conducting  a  study 
of  the  Robinson-Patman  Law. 

The  closing  session  on  Wednesday  will  be  featured 
by  an  address  by  Arthur  P.  Williams,  chairman  of  the 
association’s  canners’  conference  committee,  and  talks 
by  Jesse  H.  Jones,  chairman  of  the  Reconstruction 
Finance  Corporation,  Donald  R.  Richberg,  and  the 
election  of  officers  and  adoption  of  resolutions. 

A  record  turnout  is  looked  for  at  the  1937  gathering. 

“QUALITY — ^The  Packword  for  ‘37.  Get  Busy!” 

ITH  this  terse  slogan,  prophetic  of  the  year 
ahead,  the  Canning  Machinery  and  Supplies 
Association  is  urging  the  canners  of  America  to 
diligently  prepare  for  next  year’s  golden  harvest. 

The  profit  possibilities  today  lie  in  quality — quality 
— quality !  And  quality  throughout,  from  seed  to  ship¬ 
ping  cases,  will  be  the  outstanding  note  of  the  Canners’ 
greatest  Convention  ever  held,  which  is  scheduled  for 
January  24-29,  at  the  Stevens  Hotel,  Chicago. 

Quality  canned  foods  are  half-sold  to  begin  with, 
because  there  is  never  a  surplus.  You  can  check  this 
by  talking  to  your  neighbor  whose  warehouse  always 
cleans  out,  and  whose  credit  standing  is  always  ace 
high. 

Quality  canned  foods  are  never  an  accident.  Quality 
is  the  result  of  unrelenting  effort  from  the  selection  of 
high  grade  seed,  through  the  preparation  of  the  seed 
bed,  the  harvesting  of  the  crop  at  the  right  time  and 
finally  the  canning  of  the  product  in  a  modern  and  sani¬ 
tary  factory — with  equipment  that  is  economical,  yet 
leaves  no  alternative  but  quality. 

Most  canning  plants  are  built  to  take  care  of  a 
normal  pack  in  a  normal  season.  When  a  “hot  spell” 
hurries  the  growing  crops,  and  ten  days’  canning 
operations  must  be  crowded  into  half  that  time — that’s 
when  quality  is  threatened. 

Modern  methods  of  canning,  through  the  use  of  new 
and  improved  machines,  come  to  the  rescue  in  those 
periods  of  unusual  stress.  Machines  never  grow  tired, 
never  take  a  day  off,  or  forget  some  important  opera¬ 
tion.  Modern  machinery  is  your  quality  insurance. 

Quality  products,  grown  from  quality  seed,  packed  in 
quality  containers  with  quality-insuring  machinery, 
using  quality  labels,  will  result  in  your  selling  canned 
foods  at  the  profit  you  have  long  desired. 

Come  to  Chicago  for  the  Convention  of  the  National 
Canners  Association  and  Allied  Industries.  The  Ma¬ 


chinery  and  Supplies  Show  alone  will  well  repay  the 
trip.  Each  year  you  have  marveled  at  the  improved 
machines  and  supplies  exhibited,  but  “you  ain’t  seen 
nothing  yet!”  for  the  1937  exhibit  will  not  only  be 
biggest  in  area  but  in  value  to  you  in  suggestions  for 
insuring  your  packing  efficiency.  The  National  Can¬ 
ners  Association  program  includes  as  speakers,  au¬ 
thorities  of  national  reputation.  Your  brokers  will  be 
there  to  confer  with  you  on  your  marketing  problems. 
There  will  be  important  questions — with  discussions 
on  recent  legislation.  And  last,  but  far  from  least,  are 
the  countless  attractions  of  Chicago,  the  Wonder  City 
of  the  World  I 

Come  to  Chicago  January  24  to  29. 

j*  jt 

FREIGHT  RATE  HEARINGS 

HE  Interstate  Commerce  Commission  has  denied 
the  railroads  the  request  for  a  continuation  of  the 
emergency  freight  rate  charges.  Consequently, 
those  charges  became  ineffective  on  and  after  Decem¬ 
ber  31,  1936. 

The  railroads  have  petitioned  the  Interstate  Com¬ 
merce  Commission  for  a  general  increase  in  freight 
rates  on  all  merchandise,  and  public  hearings  began 
in  Washington  on  January  6th.  These  hearings  will 
probably  run  to  January  15th  or  16th,  at  which  time 
it  is  expected  an  adjournment  will  be  had  until  after 
the  Presidential  Inauguration  on  January  20th. 

All  of  the  first  hearing,  that  is,  from  January  6th  to 
the  15th,  will  likely  be  taken  up  with  the  evidence  of 
the  railroads.  On  canned  foods  it  is  proposed  to  apply 
a  10  per  cent  increase  on  the  present  base  rates,  sub¬ 
ject  to  a  maximum  increase  of  2  cents  per  100  pounds. 

The  Tri-State  Packers’  Association  will  keep  in 
close  contact  with  the  hearings  and  advise  when  ship¬ 
pers  may  have  the  opportunity  to  present  their  side 
of  the  case.  In  the  meantime,  they  would  appreciate 
communications  from  you  giving  your  reaction  to  the 
proposed  increase  and  any  statement  you  may  wish  to 
make  in  opposition  to  the  proposal.  All  of  this  will 
be  invaluable  to  the  committee  in  arranging  the  data 
to  present  at  the  hearings. 

STANDARD  BRANDS  OF  CALIFORNIA  has  pur¬ 
chased  property  at  Mariposa,  Carolina  and  De  Haro 
Streets,  San  Francisco,  and  will  erect  a  four-story 
food  factory. 

CALIFORNIA  PROCESSORS  AND  GROWERS, 
INC.,  has  been  incorporated  at  San  Francisco  without 
capital  stock  by  A.  W.  Eames,  of  the  California  Pack¬ 
ing  Corp.,  San  Francisco;  A.  R.  Plummer,  also  of  this 
city,  and  E.  E.  Huddleson,  Oakland. 

FOREST  J.  MAYNARD*COMPANY  has  engaged  in 
the  canned  foods  brokerage  business  at  204  Davis 
Street,  San  Francisco,  Calif.  Mr.  Maynard  was  for¬ 
merly  sales  manager  for  the  Santa  Cruz  Fruit  Pack¬ 
ing  Co. 

THE  STECHER-TRAUNG  LITHOGRAPH  CORP. 
has  purchased  additional  property  at  San  Francisco  for 
plant  expansion. 
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PHILLIPS  CAS  COMPANY 

•Manufacturers  of  packers  Sanitary  Cans 


PHILLIPS 


. .  O)ivi\ion  of  the  . . 

PACKIIVG  COMPANY, 


nc 


Trackers  of  J?killips  Delicious  Qualilif  Canned  ^ooJs 


CAMBRIDGE  •  MARYLAND,  L.S.A. 


LANDRETHS’  CERTIFIED*  TOMATO  SEEDS 


Insure  Grade  ''A 

To  meet  U.  S.  Grade  "A”  standards 
for  canned  tomatoes,  canners  de¬ 
mand  the  most  dependable — the 
most  productive  tomato  seed  avail- 
cd>le  .  .  .  That  is  why  "Grade  A” 
canners  insist  upon  Landreths’ 
Certified  Tomato  Seed  for  their  an¬ 
nual  pack.  With  Landreth  they  are 
assured  a  quality  crop — solid,  red, 
meaty  tomatoes,  free  from  defects — 
and  flavorsome!  .  .  .  All  Landreth 
Seeds  meet  the  same  high  require¬ 
ments  demanded  of  tomato  seeds. 
Forqualitypacksthatinsure  canning 
profits,  depend  upon  Landreths’  lab¬ 
oratory  grown  and  tested  seeds. 

*C»riifiod  by  the  Pennaylvania 
Department  of  Agriculture 


Canning 

•{s  -is  ^ 

The  seed  you  need  is  listed 
in  the  new  1937  Canner's 
Bulletin.  Prices  on  application. 


.  LANDRETH  SEED  CO.  BTfsroL"  pI 
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Employing  A  Display  Man 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Camwng  Trade 


The  local  representative  of  a  nationally  known 
canner  came  last  week  to  the  desk  of  a  friend  with 
a  logical  solution  to  the  ever-present  question 
among  manufacturers  today:  “How  may  I  increase 
consumer  acceptance  of  my  goods  and  at  the  same 
time  adhere  religiously  to  the  principles  of  the 
Robinson-Patman  Bill?” 

He  said,  “After  our  sales  convention  next  week,  if 
I  learn  our  company  will  not  be  able  to  advertise  co¬ 
operatively  in  1937,  I  am  positive  I  will  be  able  to 
persuade  them  to  employ  a  display  man  for  the  terri¬ 
tory  in  which  I  work.  It  seems  to  me  the  average 
retail  grocer  is  not  able  to  effectively  use  the  wealth 
of  advertising  material  our  firm  is  willing  to  supply 
to  dealers.  I  am  certain  its  best  use  would  be  effective 
in  building  sales.  Pm  certainly  going  to  get  the  display 
man  if  I  can’t  have  co-operative  advertising.” 

Here  then  is  a  way  out  for  the  firm  anxious  to  con¬ 
structively  build  increased  sales  in  1937,  and  at  the 
same  time  remain  entirely  in  the  clear  as  far  as  allow¬ 
ing  anything  to  one  buyer  not  available  to  all.  You 
may  feel  that  the  employment  of  a  display  man  for  one 
class  of  trade  and  not  for  another  will  be  a  violation 
of  the  Robinson-Patman  law,  and  you  are  right.  Still, 
if  your  display  man  is  willing  under  your  instructions 
to  make  displays  for  chain  stores,  and  in  fact,  for  all 
sales  outlets  in  the  territory,  it  does  not  mean  he  will 
be  allowed  to  do  so.  Nine  chances  out  of  ten  no  chain 
store  operators  will  permit  him  to  make  any  displays 
for  them.  As  long  as  his  services  are  offered  that  let’s 
you  out  and  ahead  he  goes,  doing  a  good  job  assisting 
retail  grocers  to  sell  more  of  your  goods. 

More  and  more  manufacturers  are  looking  for 
merchandising  men  who  are  able  not  only  to  make  and 
keep  friends  in  the  trade,  who  are  good  salesmen,  but 
who  are  also  able  and  willing  to  help  any  retail  grocer 
trim  windows  or  interiors  attractively.  Such  men  are 
today  commanding  almost  if  not  quite  as  much  salary 
as  in  the  “good  old  days  B.  D.”  (before  depression) 
and  they  are  earning  every  cent  they  are  receiving. 

It  seems  as  if  the  employment  of  such  men  is  more 
than  logical  at  any  time,  irrespective  of  whether  or 
not  you  are  supplied  with  an  elaborate  layout  of 
window  display  material.  It  is  true  many  manufac¬ 
turers  spend  fortunes  yearly  on  display  stuff,  and  you 
see  some  of  the  finest  examples  of  the  lithographer’s 
art  decorating  windows  fronting  sales  outlets  in  which 
you  would  only  reluctantly  consent  if  at  all  to  the  dis¬ 
play  of  your  goods.  The  mis-use  of  display  material 
should  not  condemn  it  entirely.  The  fact  you  have  only 


a  limited  line  of  goods  need  not  deter  you  from  arrang¬ 
ing  to  hire  a  window  display  man  for  next  season. 

Salesmen  for  all  well  known  biscuit  and  cracker 
companies  spend  what  seems  to  be  valuable  time  each 
day  during  each  call  in  arranging  stocks  in  caddies 
and  on  biscuit  racks  so  that  consumers  will  at  all  times 
find  their  goods  attractively  displayed  and  readily 
accessible.  Bread  salesmen  spend  for  their  bakeries 
each  year,  large  sums  of  money  in  supplying  bread 
racks  of  diverse  kinds,  colors  and  sorts  to  all  and 
sundry  who  ask  for  them  on  their  routes.  Why?  Be¬ 
cause  the  best  displayed  bread  gets  the  call  nine  times 
out  of  twelve  from  the  housewife  looking  over  the  rack 
for  a  loaf  of  something  different  in  the  staple  she 
serves  most  often  on  her  table.  Bread  enjoys  an 
enviable  position  in  any  retail  stock  because  of  the 
rapid  turnover,  but  a  large  part  of  the  tremendous  de¬ 
velopment  in  the  sales  of  bakers’  bread  in  stores  of  all 
sorts  may  be  directly  traced  to  the  custom  of  bread 
salesmen  who  are  first  taught  to  get  as  nearly  first 
position  as  possible  on  all  bread  racks.  In  well  ordered 
combination  food  markets  you  find  a  fresh  fruit  and 
vegetable  department  taking  in  from  ten  to  thirty  per 
cent  of  total  sales  and  gross  profits.  The  more  elabor¬ 
ate  the  displays  of  fresh  vegetables  in  the  average 
store,  the  more  will  be  sold.  Your  canned  foods  are 
displayed  once  in  a  while  when  a  yearly  canned  foods 
sale  is  being  staged,  but  no  concerted  action,  as  far  as 
I  know,  has  ever  been  taken  by  any  leading  canner 
looking  to  the  perpetual  display  of  his  line  in  all  the 
leading  food  stores  of  even  one  city. 

Pages  and  pages  and  volumes  and  volumes  have  been 
written  for  the  retail  trade  emphasizing  the  value 
of  mass  displays  alone.  Minnesota  Valley  Canneries 
have  come  close  to  doing  a  swell  job  in  creating  dealer 
interest  in  the  making  of  effective  displays,  but  their 
efforts  fall  short  of  the  ultimate  objective  in  as  much 
as  they  do  not  follow  their  trade  paper  advertising  with 
work  on  the  retail  trade.  Nor  have  I  ever  heard  them 
talking  to  groups  of  jobbers’  salesmen  concerning  the 
increase  of  sales  of  their  products  to  be  expected  if 
each  of  the  salesmen  addressed  would  get  out  and  con¬ 
vince  their  customers  displays  ought  to  be  made  early 
and  often.  Your  merchandising  man  need  not  have  to 
make  all  the  effective  displays  in  his  territory.  His 
example  will  do  much  toward  selling  dealers  and  sales¬ 
men  alike  on  their  value.  It  looks  as  if  the  personal 
efforts  of  display  men  backing  up  all  the  advertising 
done  during  the  past  few  years  advocating  the  build¬ 
ing  of  mass  displays  would  do  a  great  deal  toward 
increasing  consumer  liking  for  the  goods  so  displayed. 
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Certainly  retail  dealers  will  welcome  display  men  from 
leading  canners  or  any  willing  to  help  the  dealer  do  a 
better  merchandising  job.  Soap  factors  have  long 
recognized  this  fact.  Mills  selling  toilet  tissue  insist 
their  salesmen  on  the  retail  trade  make  cut  case  dis¬ 
plays,  even  the  chain  store  system  selling  fifteen  per 
cent  or  more  or  less  of  all  the  coffee  sold  in  the  United 
States  yearly  sees  to  it  that  its  coffees  are  displayed 
in  mass  about  the  coffee  mills  in  stores. 

It  will  be  well  if  you  have  at  least  a  background 
available  to  use  in  window  display  work  as  the  need 
for  it  arises,  you  may  want  to  have  your  dealers  and 
salesmen  supplied  with  window  display  streamers  and 
outlines  for  window  display  work,  but  such  material 
is  not  absolutely  essential.  Some  of  the  most  effective 
displays  made  every  day  in  food  stores  depend  on  the 
effectiveness  of  mass  display  alone  to  do  a  splendid 
selling  job  to  the  housewife  in  search  of  something 
different  or  out  of  the  ordinary  in  quality,  price  range 
or  possibility  of  use. 

If  you  have  no  window  display  material,  if  you  do 
not  want  to  get  any  until  you  have  fully  decided  the 
suggestion  we  make  concerning  merchandising  dis¬ 
plays  is  a  worth  while  one,  employ  your  display  man 
and  let  him  work  for  six  months  or  a  year  putting  in 
displays  of  goods  and  goods  alone  embellished  by  any 
crepe  paper  work  he  may  be  able  to  do  effectively.  As 
the  seasons  change,  as  supplies  are  more  plentiful  or 
less  as  the  case  may  be,  as  prices  change,  if  they  do, 
your  man  will  vary  his  displays  until  he  hits  on  sure 
fire  ones  certain  to  move  goods  in  goodly  quantities 
other  things  being  equal. 

I  have  one  other  suggestion  in  connection  with  the 
work  of  this  merchandising  man.  When  you  hire  him, 
have  an  understanding  that  he  will  work  Saturday 
afternoons  in  consumer  work  in  large  markets  or  out¬ 
standing  retail  stores.  At  such  times  he  will  be  able 
to  personally  check  as  to  the  sales  value  of  varying 
types  of  displays  in  certain  locations.  He  can  tell  your 
product  story  to  a  number  of  prospective  consumer 
customers  and  by  his  helpfulness  about  the  store  he 
will  quickly  sell  store  employees  on  the  worth  of  your 
line.  After  his  departure  it  will  be  some  time  before 
all  will  forget  him.  In  the  meantime,  when  housewives 
ask  for  this  or  that  without  brand  name  and  your 
product  meets  the  need,  it  will  get  the  call  because  of 
the  good  will  your  man  has  built. 

As  I  mentioned  in  the  beginning  of  this  article,  lead¬ 
ing  canners  are  thinking  more  and  more  about  this 
display  angle  of  effective  selling.  They  will  no  doubt 
take  steps  to  avail  themselves  of  the  help  it  offers  to 
increase  sales.  With  or  without  display  material  as 
we  usually  term  it,  you  may  do  a  great  deal  in  1937 
toward  increasing  sales  if  you  will  hire  merchandising 
men  to  display  your  goods  and  to  sell  them  to  con¬ 
sumers  visiting  large  markets  on  Saturdays  or  other 
volume  sales  days.  If  you  are  loath  to  hire  men  for 
display  work  alone,  urge  your  regular  salesmen,  if  you 
have  any,  to  do  more  display  work.  Display  selling  is 
effective  selling  in  any  retail  store!  Your  sales  and 
profits  will  increase  in  1937  as  you  have  more  displays 
showing  I 


CRCO  POWER  UNITS 


A  Quality  Unit  Designed  To 
Give  STEADY  Power  Under 
ALL  Operating  Conditions 


VALVE-IN-HEAD  TYPE,  showing  generator,  starter,  steel  skids, 
slide  rails  and  out 'board  bearings.  Also  available  with  hand  starter. 


Low  Gasoline  Consumption  -  High  Power 

It  is  hard  to  imagine  a  better  power  unit  for  canners 
than  the  outstanding  CRCO  Engines.  They  provide 
the  last  degree  of  economy  and  supply  steady,  unvary¬ 
ing  power  without  your  ever  having  to  think  of  them. 
Best  of  all,  CRCO  Power  Units  cut  niel  bills  materially. 

Chief  among  their  outstanding  features  is  their  splen¬ 
did  construction — worthy  of  the  CRCO  nameplate  in 
every  detail  .  .  .  wide  range  of  speeds  secured  from  ac¬ 
curate  power  controls  ...  a  reserve  of  power  and  a 
special  governor  keeps  them  at  constant  speed  regard¬ 
less  of  load  .  .  .  plus  an  exceptionally  low  upkeep  cost 
throughout  season  after  season  of  hard  usage. 

No  matter  what  your  requirements  may  be,  there’s  a 
CRCO  Unit  for  your  particular  need.  Tell  us  your 
power  troubles  and  we’ll  give  you  our  recommendation. 

Send  For  Bulletin  PU-l 

CHISHOLM -RYDER  CO. 

NIAGARA  FALLS,  NEW  YORK 

Chisholm-Ryder  Co.,  Inc.  Jas.  Q.  Loavitt  &  Co.  Chiaholm-Ryder  Co.,  Inc. 
Colnmbiu,  Wia.  Ogden,  Utah  Seattle,  Wash. 

A.  K.  Robins  &  Co.,  Inc.  Chisholm-Ryder  Co.,  Inc. 

Baltimore,  Md.  Niagara  Falls,  Canada 
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GRAMS  of  INTEREST 


LUKE  AMATO,  for  eleven  years  associated  with  A.  W. 
Sisk  &  Son,  Aberdeen,  on  January  1st  became  asso¬ 
ciated  with  Burton  Proctor  &  Son,  Preston,  Maryland. 

• 

AFTER  NEARLY  HALF  a  century  of  active  and  untiring 
effort  in  the  interest  of  the  United  States  Printing  & 
Lithograph  Company,  Arthur  C.  Osborn  is  taking  a 
well-earned  leave  of  absence.  He  and  Mrs.  Osborn, 
with  their  granddaughter,  will  start  on  an  extended 
European  trip  early  in  January.  The  entire  “U.  S.” 
organization  united  in  wishing  them  “bon  voyage.” 
Arthur  R.  Morgan,  president  of  “U.  S.,”  says:  “Al¬ 
though  Mr.  Osborn  is  terminating  his  active  partici¬ 
pation  in  company  affairs,  the  ‘U.  S.’  will  always  have 
a  big  place  in  his  heart,  and  it  goes  without  saying 
that  all  of  us  will  always  regard  him  as  a  warm  friend 
of  ours.” 

• 

LADOGA  CANNING  COMPANY,  Indianapolis,  has  leased 
100  acres  near  Cordelia,  Georgia,  for  the  growing  of 
tomato  plants. 

PHILLIPS  PACKING  COMPANY,  Cambridge,  Maryland, 
announces  that  George  Rector,  world’s  foremost  food 
authority,  lecturer  and  author,  becomes  the  new  mas¬ 
ter  chef  of  Phillips  Delicious  Southern  Kitchens.  An¬ 
nouncement  was  made  by  Colonel  Albanus  Phillips, 
president  of  the  company,  with  the  statement  that  Mr. 
Rector  would  assume  his  new  duties  immediately.  In 
newspapers,  magazines  and  other  publications  of 
widest  circulation,  Mr.  Rector’s  writings  are  featured 
as  epics  of  the  culinary  art,  and  as  a  lecturer  on  food 
topics  his  services  are  constantly  sought  in  all  parts 
of  the  country.  At  the  Chicago  Century  of  Progress 
Exposition  he  was  personal  host  to  ten  million  people, 
as  many  as  two  hundred  thousand  in  a  single  day. 
Before  accepting  the  post  of  master  chef  in  the  Phil¬ 
lips  organization,  Mr.  Rector  spent  several  weeks  mak¬ 
ing  a  personal  study  of  the  products,  plants  and  meth¬ 
ods  of  production.  Following  a  year  in  which  the 
Phillips  Packing  Company  has  again  scored  new  highs 
in  production  and  distribution,  widespread  interest 
and  enthusiasm  has  been  created  among  food  distrib¬ 
utors  by  the  announcement. 

• 

OSCAR  G.  REICHARDT  has  withdrawn  from  the  Rosen- 
Reichardt  Brokerage  Company  at  St.  Louis  to  form 
the  Reichardt  Brokerage  Company,  718  Spruce  Street, 
St.  Louis,  with  the  following  associates :  0.  G.  Reich¬ 
ardt,  Jr.,  Robert  A.  and  Ridgley  Reichardt.  The  Rosen- 
Reichardt  Brokerage  Company  will  hereafter  be  known 
as  The  Rosen  Brokerage  Company.  Gilbert  Rosenthal, 
formerly  of  Meinrath  Brokerage  Company  at  Dallas, 
Texas,  has  joined  the  Rosen  firm. 

THE  ERUDITE  AGRICULTURISTS — Reading,  with  painful 
difficulty,  “Timely  Technicalities”  in  Glass  Packer  for 
December,  because  of  the  highly  scientific  and  technical 


nature  of  the  contents,  and  before  our  head  could  clear 
up,  there  came  to  our  desk  a  wad  of  agriculture  Bul¬ 
letins  from  the  Vermont  Agricultural  Experiment  Sta¬ 
tion — among  them:  “Further  Studies  of  the  Limits  of 
Photosynthesis” — “Soil  Actinomyces  and  Potato  Scab”. 
The  boy  who  came  back  from  college,  spouting  Latin  to 
impress  his  old,  hard-working  farmer  father,  must  be 
the  scientific  farmer  of  today,  even  in  Vermont. 

• 

SEYDEL  CHEMICAL  COMPANY,  135  Halladay  street, 
Jersey  City,  New  Jersey,  has  just  published  a  third 
edition  of  a  resume  of  the  Federal  and  State  laws 
bearing  on  the  use  of  benzoate  of  soda  in  food  prod¬ 
ucts,  which  they  will  be  glad  to  send  to  any  interested 
parties. 

• 

BROCTON  PRESERVING  COMPANY,  Brocton,  New  York, 
used  a  little  different  method  for  improving  growers’ 
relations  when  the  company  gave  their  growers  a 
Christmas  party.  Joseph  Spoto  was  toastmaster. 

• 

JAMES  STOOPS,  president  of  Stoops  Packing  Com¬ 
pany,  Van  Wert,  Ohio,  announces  the  appointment  of 
Edgar  R.  Puthuff  as  manager  of  sales  for  the  company. 
Coming  from  Louisville,  Kentucky,  Mr.  Puthuff  has 
been  connected  with  the  canning  and  condiment  busi¬ 
ness  for  the  past  seventeen  years,  during  which  time 
he  has  had  much  sales  experience.  Permanent  resi¬ 
dence  will  be  established  at  Van  Wert. 

• 

MAMMOTH  SPRINGS  CANNING  COMPANY,  Sussex,  Wis¬ 
consin,  has  bought  a  plant  at  Tampa,  Florida,  for  the 
canning  of  citrus  juices.  Roy  McCabe,  of  Columbus, 
Ohio,  will  be  foreman. 

• 

J.  MULFORD  SWING,  Ridgely,  Maryland,  has  been 
appointed  sales  representative  for  the  Tri-States  terri¬ 
tory  of  the  Gallatin  Valley  Seed  Company,  growers  of 
canners’  varieties  of  pea  seed.  Mulford  (Maw)  Swing, 
a  member  of  the  firm  of  The  Swings  Company,  tomato 
canners  and  basket  manufacturers,  is  well  known  to 
canners  in  the  territory,  and  should  prove  a  valuable 
asset  to  the  Gallatin  Valley  organization. 

• 

H.  J.  HEINZ,  age  11,  grandson  of  the  founder  of  the 
H.  J.  Heinz  Company,  Pittsburgh,  and  the  son  of  How¬ 
ard  Heinz,  president,  has  been  elected  a  director  of 
the  company,  according  to  reports. 

• 

CALENDARS — ^more  attractive  than  ever.  Some  of 
those  coming  to  our  desk  from  our  industry  are :  Desk 
type  with  easel.  Associated  Seed  Growers,  New  Haven ; 
Strasburger  &  Siegel,  Baltimore;  F.  H.  Woodruff  & 
Sons,  Milford,  Connecticut.  Wall  type.  Associated  Seed 
Growers,  New  Haven;  Anchor  Cap  &  Closure  Corpo¬ 
ration,  Long  Island  City,  New  York;  Gamse  Litho¬ 
graphing  Company,  Baltimore;  General  Electric  Com¬ 
pany,  Schenectady;  Frank  Hamachek  Machine  Com- 
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pany,  Kewaunee,  Wisconsin ;  Link  Belt  Company,  Chi¬ 
cago;  Planters  Manufacturing  Company,  Portsmouth, 
Virginia;  and  many  more  from  outside  interests. 

• 

WILLIAM  KLEIN,  JR,,  for  fourteen  years  with  Luman 
R.  Wing  &  Company,  Chicago,  has  joined  the  sales 
force  of  Lewis  E.  Bulkeley  &  Company,  Chicago  food 
brokers. 

• 

BILL  HUGHES,  formerly  with  Berlin  Chapman  Com¬ 
pany  as  Eastern  sales  representative,  more  recently 
operating  as  Hughes  Machinery  Company  at  Berlin, 
Wisconsin,  handling  dependable  lines  of  canning  equip¬ 
ment,  has,  as  of  January  1st,  become  associated  with 
the  Chisholm-Ryder  Company,  Niagara  Falls,  New 
York,  as  sales  representative,  working  the  Midwestern 
States  of  Wisconsin,  Minnesota  and  Iowa.  Bill’s  expe¬ 
rience  and  knowledge  of  cannery  requirements  places 
him  in  particularly  favorable  stead  in  his  new  posi¬ 
tion.  The  business  of  the  Hughes  Machinery  Com¬ 
pany  will  be  continued  by  other  interests,  to  deal  in 
used  and  reconditioned  machinery,  under  the  name  of 
the  Canning  Machinery  Company  of  Berlin,  Wisconsin. 

• 

ACCORDING  to  reports,  the  establishment  of  a  pine¬ 
apple  canning  plant  is  expected  at  Havana,  Cuba,  in 
the  near  future. 

• 

ROBINSON-PATMAN  BILL  may  be  attributed  to  perhaps 
the  best  Christmas  gift  received  by  canners  in  the 
reduction  of  8  per  cent  in  can  prices,  and,  as  we  under¬ 
stand  it,  the  reduction  dates  back  to  purchases  made 
since  the  bill  became  eifective. 

• 

H.  B.  GROSETH  has  resigned  as  advertising  manager 
for  George  A.  Hormel  &  Company,  Austin,  Minnesota, 
to  re-enter  the  advertising  agency  field  with  Knox 
Reeves,  Inc.,  Minneapolis. 

• 

BOB  SINDALL’S  (A.  K.  Robins  &  Company)  New 
Year’s  Eve  party,  held  at  the  company’s  plant  in  Bal¬ 
timore,  Wednesday  afternoon,  December  30th,  was 
attended  by  over  500  canners  and  allied  interests. 
They  came  from  the  Eastern  Shore,  from  over  in  Jer¬ 
sey,  from  Philly,  from  every  part  of  the  Tri-States 
section.  Maryland’s  Governor  Nice  and  Baltimore’s 
Mayor  Jackson  were  in  attendance.  It  was  a  stag 
affair,  with  refreshments  aplenty  and  a  dusky  orches¬ 
tra  to  keep  those  inclined  to  song  in  harmony.  Bob, 
Harry  Stansbury  and  Dispenser  Steve  Lewis  and  other 
members  of  the  firm  were  kept  mighty  busy  extending 
greetings. 

• 

TOMATO  GROWERS  of  New  York  State  recently  met  at 
Albion  and  voted  a  price  of  $17.00  per  ton  for  U.  S. 
Is  and  $10.00  for  2s. 

• 

THE  LIPPINCOTT  COMPANY  is  planning  the  construc¬ 
tion  of  a  $15,000  cannery  at  Napoleon,  Ohio.  Some 
2,000  acres  of  tomatoes  will  be  contracted  for. 

• 

MRS.  CARRIE  A.  DOELLER,  wife  of  the  late  Henry  Doel- 
ler,  one  of  the  founders  of  the  Simpson  &  Doeller  Com¬ 
pany  and  mother  of  the  Doeller  boys,  who  are  active 
in  the  business,  died  at  Baltimore,  January  2nd. 


OA  dUuyxA! 

WEBSTER  defines  Sugar  as  “A  sweet  crystalline 
substance  obtained  from  certain  vegetable  pro¬ 
ducts  as  the  sugar  cane,  maple,  beet,  sorghum 
and  the  like”.  Widely  distributed  in  the  veget¬ 
able  kingdom,  it  is  an  important  item  in  our  daily 
diet.  It  is  blamed  for  much  “flat  sour  bacteria” 
in  the  canning  industry,  whereas,  the  fault  in 
canned  food  spoilage  is  more  often  directly  trace¬ 
able  to  visible  and  invisible  dirt  lodged  in  the  vir¬ 
gin  container  before  filling. 

Hansen  describes  “Visible  dirt”  as  rarely  found 
in  a  well  run  Cannery  and  certainly  no  packer  will 
use  a  can  so  obviously  contaminated. 

“Invisible  dirt”  is  however  far  more  dangerous 
and  more  objectionable.  Tests  made  on  rainy  days 
when  there  was  no  dust  or  dirt  flying  about  with 
cans  coming  direcdy  from  the  freight  car  or  from 
storage — showed  conclusively  that  all  containers 
should  be  thoroughly  washed. 

The  Hansen  Sanitary  Washer 

is  made  of  cast  aluminum  and  bronze  and  will  not 
rust  or  corrode  or  leak.  With  ordinary  care  it 
will  last  a  long  time.  It  washes  the  cans  first 
with  water  then  “water  and  steam”  and  last 
with  a  pressure  spray  of  steam  for  sterilization 
and  drying — an  exclusive  feature — the  nozzles 
traveling  with  the  cans  and  always  directed  with¬ 
in  the  can.  A  positive  cleansing  results  which 
straightline  nozzle  type  washers  do  not  accomplish. 

See  this  remarkable  device  together  with  other 
MASTER-BUILT  Machinery-  at  the  National. 
We  have  reserved  and  will  occupy  the  same 
quarters  in  Machinery  Hall.  Here  as  usual  we 
invite  you  again  to  stop  in  and  say  “Hello” — 
Bring  with  you  your  Canning  Problems  for  dis¬ 
cussion. 

HANSEN  CANNING 
MACHINERY  CORP. 

CEDARBURG,  WISCONSIN,  U.  S.  A. 

Please  write  for  further  details  —  Address  Dept.  G. 

Calif orni*  RcprcacnUtiTe:  KING  SALES  *  ENGINEERING  CO.. 

206*210  Firat  Street.  San  Franciaco.  California 

Intermoontain  Repreaentative:  JAMES  Q.  LEAVITT  COMPANY. 

1955  lat  Aye.  Soath.  Seattle  Waahinston.  Alao  905  Firat  Seenritr 
Bank  Bnildinc.  Osden,  Utah 


18 


January  11, 1937 


With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


PATMAN  LAW 

HE  year  has  ended  with  the  industry  still  gingerly 
handling  the  Patman  Law,  and  still  groping  about 
for  some  program  of  practical  compliance  which 
will  permit  of  normal  business  relations  without  the 
spectre  of  the  “hoosegow”  and  triple  damage  suits  in 
the  background. 

Current  proceedings  under  way  by  the  Federal 
Trade  Commission  in  the  several  complaints  already 
on  record  for  violations  of  one  or  more  provisions  in 
the  anti-discrimination  law  will  probably  tend  to  clear 
the  atmosphere  somewhat.  The  Commission  will  have 
to  extend  its  enforcement  activities  and  delve  into  other 
features  of  the  act,  notably  the  brokerage  clause,  how¬ 
ever,  before  the  trade  is  completely  enlightened  on  not 
only  what  it  may  do  but,  equally  important,  what  it 
must  not  do. 

Proponents  of  clarifying  amendment  are  gathering 
new  strength  as  time  passes,  and  the  pending  session 
of  Congress  will  undoubtedly  witness  a  strong  move 
toward  re-writing  this  law.  The  real  test  of  strength 
between  contending  trade  groups  will  come  about  at 
this  time. 

In  the  meantime,  brokerage  practices  continue  the 
subject  for  sharp  controversy,  and  quite  possibly, 
numerous  violations,  unwitting  or  otherwise.  From 
the  standpoint  of  the  brokerage  trade,  however,  enact¬ 
ment  of  the  law  has  undoubtedly  proved  constructive 
in  the  partial  clarification  of  trade  practice  procedure 
already  achieved. 

Rumors  of  pending  prosecutions  for  alleged  viola¬ 
tion  of  the  brokerage  clause  in  the  Patman  Law,  as  well 
as  reports  of  investigations  which  may  not  lead  to 
formal  proceedings,  have  been  rife  in  the  trade  for 
some  months  back.  Apparently,  however,  the  Commis¬ 
sion  is  not  disposed  to  try  this  issue  as  yet,  but  plans 
to  go  ahead  with  prosecutions  alleging  violations  of 
the  quantity  discount  provisions. 

The  question  of  advertising  compensation  is  not 
proving  the  insurmountable  hurdle  which  many  earlier 
opponents  of  the  Patman  Law  had  feared,  and  is  ap¬ 
parently  in  process  of  solution  with  a  minimum  of  dis¬ 
turbance.  Manufacturers  and  canners,  naturally 
enough,  are  not  shouting  to  the  four  corners  the  details 
of  any  advertising  allowance  programs  which  they  may 
have  adopted  following  the  elimination  of  such  pay¬ 
ments  which  followed  the  passage  of  the  Robinson- 
Patman  Act  in  June  of  this  year. 

Advertising  policies  of  a  number  of  distributing 
organizations,  the  co-operating  groups  in  particular,  do 
indicate,  however,  that  some  arrangements  along  this 
line,  in  line  with  the  strictures  laid  down  in  the  anti- 
discrimination  law,  have  been  entered  into. 


A  CONSTRUCTIVE  MOVE 

HE  program  of  farm  co-operation  undertaken  by 
the  chains  is  generally  regarded  in  industry  circles 
as  one  of  the  smartest  and  most  constructive  moves 
ever  undertaken  by  any  group  of  food  and  grocery 
distributors. 

Launched  at  a  time  when  the  chains  were  under 
heavy  fire,  particularly  in  legislative  circles,  the  results 
of  the  corporate  group’s  moves  have  been  seen  in  the 
rapid  shift  in  public  sentiment  with  respect  to  chain 
store  operation.  This  change  in  sentiment  was  fully 
reflected  in  the  general  election  in  California  in  Novem¬ 
ber,  when  the  voters  of  that  State,  by  a  majority  of 
some  200,000,  voided  the  chain  store  tax  law  which 
had  been  enacted  by  the  1935  California  legislation.  A 
significant  feature  of  this  election  was  the  strength 
shown  by  the  chains  in  polling  in  the  rural  areas. 

In  some  quarters  of  the  trade,  the  belief  is  held  that 
the  chains  plan  to  use  this  newly-developed  favorable 
sentiment  as  a  lever  in  seeking  the  revocation  of  exist¬ 
ing  chain  store  tax  laws  in  other  states. 

The  current  parallel  move  by  the  independents  is 
likewise  a  wise  move,  in  that  it  aligns  the  entire  food 
distributing  industry  on  the  side  of  organized  agricul¬ 
ture  in  the  national  drive  for  farm  recovery. 

DEBUNKING  THE  “MIDDLEMAN” 

IDESPREAD  interest  arose  from  recent  moves 
by  the  food  distributing  trades  for  the  comple¬ 
tion  of  a  definite  program  of  practical  co¬ 
operation  with  agriculture.  This  program,  carried  to 
fruition,  promises  to  debunk  the  ancient  “middleman” 
talk,  the  target  of  which  wholesale  and  retail  grocers 
have  been  for  so  many  years. 

The  first  concrete  move  in  this  direction  was  wit¬ 
nessed  during  the  first  quarter  of  the  current  year 
when  the  corporate  chains  stepped  in  and  aided  Cali¬ 
fornia  canners  in  the  liquidation  of  the  top-heavy 
carryover  of  canned  peaches  from  the  pack  of  1935. 
This  campaign  was  undertaken  in  co-operation  with 
California  growers  of  canning  peaches,  and  consump¬ 
tion  was  materially  stimulated  through  a  series  of 
national  sales  staged  by  the  chains,  and  later  on  by  in¬ 
dependent  distributors. 

Then  came,  successively,  the  national  sales  drive  on 
beef  products,  to  relieve  a  temporary  overproduction 
which  resulted  from  abnormally  heavy  slaughterings 
in  the  drouth  areas,  the  October  dried  fruit  sale,  to  cut 
inventories  held  in  California,  and  then  a  national 
campaign  on  citrus  products  and  turkeys. 

The  chains  have  arranged  for  a  continuation  of  their 
co-operative  program  with  farm  groups,  and  will  carry 
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“THE  PROOF  OF  THE  PODDIHG 


Last  year,  a  number  of  the  corn  canners  of  the  country  equipped 
their  plants  to  pack  fancy  Whole -Kernel  Corn  from  the  field-run  by  the 
Tuc  Douthitt  method.  They  made  no  provision  whatever  for  the 
canning  of  cream-style  corn.  Some  of  the  installations  were  made  so 
late  that  the  best  of  hybrid  seeds  were  not  procurable. 


Then  came  the  drought,—  with  its  devastating  effects;  with  its 
multitude  of  nubbins;  with  the  almost  universally  tough  hull  of  the 
corn;  even  with  immature  grains,  properly -matured  grains  and  too- 
mature  grains,  all  on  the  same  ear. 


Truly,  the  Tuc  Douthitt  method  was  called  upon  to  do,  not  only 
what  a  number  have  said  was  impossible  to  be  done  under  normal  con¬ 
ditions,  but  also  what  some  others  believed  to  be  impossible  under 
this; — as  abnormal  a  condition  as  ever  has  prevailed  during  any  can¬ 
ning  season. 


In  Booth  6,  at  the  Chicago  Convention,  Cutting  Bees  of  sixty  of 
the  country’s  leading  packs  of  Whole -grain  Corn  will  he  held  continu¬ 
ously,  whenever  the  Machinery  Hall  is  open.  Half  of  these  packs 
will  be  commerical  products  that  have  been  canned  by  the  Tuc 
Douthitt  method  from  the  field-run  of  corn, — in  most  cases  under 
these  highly  abnormal  conditions,  and  with  unbelievably  large  yields. 
The  other  half  will  be  from  leading  “selected  ear”  packs  canned  by  the 
other  methods,  from  Maine  to  the  State  of  Washington.  All  principal 
varieties  of  corn,  both  white  and  yellow,  will  he  shown. 


The  wide  study  of  these  cans  side  by  side  does  far  more  than  merely 
promote  the  healthy  advancement  of  a  great  industry,  that  is  in  its 
early  infancy.  It  shows  what  can  be  done  and  what  cannot  be  done. 
It  shows  the  advantages  --  and/or  disadvantages  --  of  all  methods.  It 
is  —  “the  proof  of  the  pudding--”. 


CANNERS.  BROKERS  AND  BUYERS,  interested  in  Whole  Kernel 
Corn,  are  cordially  invited  to  study  these  corns  side  by  side; 
and  to  bring  with  them  cans  from  any  commercial  or  special  packs 
not  shown  there,  regardless  of  where,  when,  by  whom,  or  under 
whatever  conditions  they  may  have  been  canned,  and  there,  either 
privately  or  publicly,  to  compare  such  cans  with  those  exhibited. 
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out  their  marketing  accords  in  1937  and  later  years. 

Independent  distributors,  through  the  recent  forma¬ 
tion  of  the  Independent  Food  Distributors’  Council, 
will  work  out  a  plan  paralleling  that  so  effectively 
adopted  by  the  corporate  chains.  Launched  by  Na¬ 
tional  Association  of  Retail  Grocers,  the  council  has 
received  active  support  from  National-American 
Wholesale  Grocers’  Association,  Red  &  White  Stores, 
Independent  Grocers’  Alliance,  Clover  Farm  Stores, 
Volunteer  Stores,  National  Brands  Stores,  and  United 
Buying  Corporation. 

More  will  be  heard  of  the  plans  of  the  independent 
distributors  during  the  January  conventions,  when  the 
council  group  will  meet  with  representatives  of  farm 
groups  to  work  out  a  definite  program.  Allied  with 
the  new  council  are  representatives  of  some  150,000 
individual  retail  grocers,  with  estimated  annual  sales 
volume  of  $5,000,000,000. 

BLOW  TO  DEMAGOGUES 

For  years,  political  opportunists  have  harped  on  the 
alleged  adverse  influence  of  “middlemen”  in  their 
campaigning  in  the  rural  areas.  An  inevitable  re¬ 
sult  of  this  was  the  gradual  building  up  of  distrust  on 
the  part  of  the  farmer  toward  the  distributors  of  his 
products. 

The  current  closer  understanding  developed  between 
producers  and  distributors  will  force  these  demagogues 
to  resort  to  some  new  expedient  for  their  “gong 
beating”. 

The  move  is  important,  from  a  national  standpoint, 
in  that  it  marks  a  closer  accord  in  industry,  and  a 
definite  move  by  industry  toward  contributing,  in  a 
practical  manner,  to  farm  recovery. 

Crop  limitation  programs  and  other  means  used  by 
the  Federal  government  to  improve  the  position  of 
agriculture  and  thus  stimulate  farm  buying  power  have 
proved  only  partially  successful.  The  real  remedy  for 
the  farm  situation  lies  in  broadened  consumption, 
rather  than  curtailed  production.  This  remedy,  the 
food  industry  will  now  endeavor  to  apply. 

ANOTHER  WAR  IN  CALIFORNIA 

INDEPENDENT  RETAILERS  in  California,  gather¬ 
ing  a  “second  wind”  after  the  defeat  of  the  chain 
store  tax  law  last  month,  are  reported  to  be  going 
ahead  with  a  new  anti-chain  campaign.  The  current 
proposal  is  for  the  enactment  by  the  State  Legislature 
of  a  tax  law  imposing  levies  on  chain  stores  by 
counties,  with  the  funds  so  derived  to  go  to  the  county 
administrations.  The  constitutionality  of  such  a  law 
is  apparently  questionable.  Nevertheless,  word  from 
the  Coast  has  it,  the  grocers  will  go  ahead  with  their 
plan. 

The  victory  of  the  chains  at  the  November  balloting, 
while  decisive,  was  nevertheless  costly.  Reports  filed 
with  the  California  Secretary  of  State  indicate  that 
chain  interests  spent  $1,137,876  in  their  successful 
campaign  to  void  the  California  chain  store  tax  law. 
The  independents,  on  the  other  hand,  spent  but  $79,447 
in  their  campaign. 


Thus,  continuation  of  the  anti-chain  war  by  the  Cali¬ 
fornia  independents,  regardless  of  its  outcome, 
promises  to  be  a  much  costlier  affair  for  the  chains 
than  for  their  independent  grocery  competitors. 

DELIVERIES  AGAINST  SAMPLES 

ECRETARY  FRANK  M.  SHOOK  has  just  called 
attention  to  an  important  matter  in  relation  to 
the  Robinson-Patman  law.  He  has  warned  the 
members  of  his  Association: 

“It  has  been  the  custom  for  many  years  to  sell 
Spot  Canned  Foods  by  samples.  Occasionally, 
there  have  been  rejections  based  on  the  claim  that 
the  delivery  was  not  equal  to  the  samples  sub¬ 
mitted. 

“Under  the  Robinson-Patman  Act  the  Federal 
Trade  Commission  has  already  brought  one  com¬ 
plaint  against  a  Hat  Company  in  New  York  City 
for  delivering  shipments  of  hats  of  lower  quality 
than  the  samples  submitted  at  the  time  the  sales 
were  made. 

“While  this  case  has  not  yet  been  adjusted,  it 
does  emphasize  the  importance  of  canners  mer¬ 
chandising  their  goods  on  a  basis  of  U.  S.  Grades. 

By  having  their  products  officially  graded  and  sell¬ 
ing  on  these  grades  they  would  overcome  the  like¬ 
lihood  of  any  complaint  being  filed  against  them 
by  the  Federal  Trade  Commission  for  delivering 
goods  of  lower  quality  than  were  represented  in 
the  sale. 

“It  is  well  to  remember  that  it  is  not  merely 
enough  to  specify  in  your  sales  commercial  grades, 
but  the  terms  U.  S.  Grade  A,  Fancy ;  U.  S.  Grade 
B,  Extra  Standard,  and  U.  S.  Grade  C,  Standard, 
must  be  used  in  order  to  tie  up  definitely  and  with¬ 
out  question  to  official  grading.” 

BORG  WARNER  CORPORATION  ENTERS  THE 
CANNING  MACHINERY  FIELD 

Will  Manufacture  TUG  Corn  Canning  Equipment 

OUR  readers  learned  from  a  two-page  announce¬ 
ment  in  the  January  4th  issue  of  the  entrance 
into  the  canning  machinery  field  of  one  of  the 
country’s  largest  industrial  machine  tool  manufac¬ 
turers  when  on  January  1st  the  Rockford  Drilling 
Machine  Division  of  Borg-Warner  Corporation  at 
Rockford,  Illinois,  took  over  the  building  of  Tuc  Corn 
Canning  Equipment  for  The  United  Company  of  West¬ 
minster,  Maryland.  The  Borg-Warner  Corporation 
owns  and  operates  fifteen  subsidiary  companies.  The 
Rockford  Drilling  Machine  Division  is  the  special  pre¬ 
cision  machine  tool  manufacturing  plant,  producing 
special  tools  which  are  extensively  used  by  automobile 
manufacturers.  The  United  Company’s  selection  of 
this  company  for  the  building  of  Tuc  equipment  means 
not  only  the  best  in  construction,  but  a  location  on  the 
“home  grounds”  of  the  corn  canning  industry,  result¬ 
ing  in  closer  cooperation  between  manufacturer  and 
customer  and  a  saving  in  freight  over  former  connec¬ 
tions.  The  United  Company  will  continue  to  handle 
the  sales  of  Tuc  equipment  ;  however,  the  new  manu¬ 
facturer  will  stand  back  of  the  Tuc  equipment  it  builds. 
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USERS  of  cans  and  metal  packages  will 
find  this  company  prepared  to  render  com¬ 
plete  and  helpful  service.  It  is  independent 
of  all  other  manufacturers  in  this  field  and 
has  behind  it  the  resources  and  laboratory 
facilities  of  one  of  the  largest  business 
institutions  among  the  industries  of  this 
country. 

This  background  and  long  experience  in 
packaging  is  now  available  to  canners.  A 
Crown  Can  Representative  will  gladly  ex¬ 
plain  the  many  advantages  this  service  offers. 


PACKERS  CANS 

Plain  *  Inside  Enameled  *  Lithographed 


BEER  CANS  DRY  PACKAGE  CANS 
Plain  and  Plain  and 

Crown  Top  Lithographed 

OIL  and  GREASE  CANS  SPECIALTIES 


See  the  New 
STERO-VAC 
MACHINE 
at  the  CCS  Booth 


Packers  Cans  for  1937  sold  f.o.b,  Pldladelphia,  Baltimore  and  other  selected  points. 


A  revolutionary 
method  of 
sterilization 
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THE  MARKETS 

IN  LEADING  CANNED  FCX)DS  CENTERS 


WEEKLY  REVIEW 

New  Year  Starts  With  a  Bang — Buying  Quite  Active  and  Prices 
Firm  or  Advancing — A  Sellers’  Market  for  All  Canned  Foods — 
Will  Canners  Develop  Their  Opportunity? 

INCREASED  BUYING — As  was  to  be  expected  the 
buyers  are  not  waiting  “until  after  the  Convention,” 
or  for  any  other  imaginary  date,  before  getting  in 
badly  needed  supplies,  exhausted  by  the  steady  stream 
of  retail  selling.  The  goods  are  needed,  all  buyers 
know  that  the  supplies  in  canners’  hands  are  at  record 
low  for  this  time  of  year,  and  they  are  getting  their 
share  while  it  is  possible,  and  before  the  real  advance 
in  prices  takes  place. 

If  the  canners,  as  a  body,  had  just  a  fair  degree  of 
merchandising  ability — that  is,  if  they  were  able  to 
visualize  the  actual  market  condition,  and  they  had 
the  moral  strength  to  put  a  price  on  their  goods  in 
keeping  with  the  scarcity — ^they  would  develop  this 
remarkable  opportunity  to  their  lasting  benefit.  Talk¬ 
ing  with  a  man  who  has  travelled  among  canners  for 
about  twenty  years,  and  mentioning  this  unique  chance 
to  make  a  good  profit,  he  smiled  and  asked  why  we  ex¬ 
pected  the  canners  to  do  so.  “Tomato  canners  espe¬ 
cially,”  he  said,  “are  generally  engaged  in  some  other 
lines  of  business,  store  keeping,  fertilizer  making,  etc., 
and  do  not  concern  themselves  about  marketing  their 
packs  of  tomatoes.  When  someone  comes  along  and 
offers  a  price  they  take  it.”  Why  don’t  they  know  the 
price,  we  asked ;  they  read  The  Canning  Trade.  “Yes,” 
he  answered,  “but  the  buyer  or  his  broker,  who  ap¬ 
proaches  them,  only  has  to  say:  ‘The  Canning  Trade 
is  nertz ;  I  can  buy  all  I  want  at  (2V^  cents  under  what 
he  has  offered,)  but  I  want  your  tomatoes!’  The 
canner  does  not  know  his  cost ;  he  has  an  idea  that  the 
pack  has  cost  him  a  certain  total  sum,  and  if  the  price 
offered  approximates  that  cost,  he  sells,  and  feels 
happy.”  When  you  couple  this  with  the  buying  broker, 
who,  pretending  to  represent  the  canner,  buys  the  goods 
for  his  own  account  and  later  sells  at  the  better  prices ; 
and  worse  still  quotes  the  market  at  the  low  so  as  to 
help  himself  buy  at  low  prices — well,  the  canners’  lot  is 
indeed  not  a  happy  one.  Some  day,  maybe,  he  will 
realize  that  the  only  way  he  can  make  any  money  is  by 
selling,  and  that  he  can  never  expect  to  get  a  profit¬ 
showing  price  unless  he  asks  a  price  and  sticks  to  it 
until  he  gets  it.  If  he  had  a  $10  gold  piece  to  sell,  and 
asked  a  prospective  buyer  what  he  would  give  for  it, 
he  probably  would  be  offered  about  $8.  How  would  he 


get  $10  for  it?  Well,  that  is  how  the  tomato  canners 
will  get  the  price  their  present  tomatoes  warrant,  and 
no  other  way — by  demanding  it. 

Tomato  prices  are  up  and  going  higher.  The  tomato 
canners  who  held  the  few  goods  they  have,  consider 
them  worth  75  cents  to  85  cents  for  2’s  standards,  and 
other  grades  even  proportionately  higher,  and  they  will 
get  their  price.  Canned  tomatoes  may  be  a  very  scarce 
article  by  the  time  Convention  arrives  They  are 
quoted:  I’s,  45  cents;  2’s,  70  cents;  21/2’s,  $1.00;  3’s, 
$1.10,  and  lO’s,  $3.15  up.  These  last  are  very  scarce 
and  hard  to  find,  and  worth  a  better  price. 

CORN — Canned  corn  is  getting  scarcer  here  than 
many  suspect.  There  is  no  great  drive  to  buy,  but 
there  is  a  very  large  total  of  quiet  buying,  and  it  is 
sapping  the  few  remaining  cases.  Standard  crushed 
corn  is  quoted  at  85  cents,  but  most  holders  want  90 
cents ;  extra  standard,  92i/^  cents  and  up  to  $1.00,  and 
10s  at  $5.00  for  standards,  and  $5.25  for  extra  stand¬ 
ards.  Fancy  corn  is  entirely  nominal  as  to  price. 

Stringless  beans  have  been  in  good  demand,  and  are 
held  at  85  cents  for  cut  green ;  lO’s,  $4.25 ;  2’s  cut  wax 
at  $1.10,  and  lO’s,  $5.50. 

Spinach  has  been  in  quiet  demand,  with  2i/^’s  quoted 
at  $1.10  and  lO’s  at  $3.75.  These  are  very  good  prices, 
for  the  buyers,  and  may  be  expected  to  change  upwards, 
as  spinach  is  scarce. 

The  general  line  of  canned  foods  is  in  good  demand 
for  the  season,  and  in  face  of  the  always  present  “Con¬ 
vention”.  The  market  is  strong  and  all  feel  that  higher 
prices  will  soon  follow. 

Eastern  fruit  packs  have  cleaned  up,  and  some  of 
them  have  come  into  prominence,  due  to  the  shipping 
strike  and  the  cost  of  getting  fruit  from  the  Coast  by 
rail.  But  fruit  is  rolling  East  in  cars,  and  it  is  not 
strange  to  note  freight  cars  seldom  before  seen  in  this 
region.  The  buyers,  of  course,  are  not  saying  how  far 
the  depletion  of  their  stocks  has  gone,  but  they  are 
’way  down.  Salmon  is  suffering  in  the  same  way. 

This  should  have  been  an  ideal  season  for  oyster 
canning,  because  the  bay  and  its  tributaries  have  not 
seen  anything  like  ice  as  yet;  in  fact,  we  have  had 
regular  Easter  weather  here  all  winter.  But  not  much 
is  doing  in  the  canning  line.  It  is  a  pity  and  it  is 
foolish,  for  we  still  believe  that  a  good  can  of  oysters 
could  be  made  a  splendid  seller.  Five  ounce  oysters 
are  quoted  at  $1.15. 

Quotations  on  all  other  items  of  canned  foods  will 
be  found  on  their  regular  pages,  and  the  strong  market 
conditions  will  be  noted  in  all  great  canned  foods  cen¬ 
ters  reported  in  this  issue. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  ''The  Canning  Trade" 

Decided  Improvement — Prices  Stronger  And  Advancing — 
Rising  Prices  Will  Force  Good  Buying  Movement — ^Tomatoes 
Advanced — Better  Inquiry  For  Peas — Corn  Moving  In  Small 
Lots — Grapefruit  More  Steady — Inquiry  For  Beans — Fruit 
Prices  Necessarily  Higher  Due  To  Rail  Shipments — 
Salmon  Stocks  Low. 

New  York,  January  8,  1937. 

The  situation — a  decided  improvement  in  the 
statistical  position  of  the  canned  foods  market  has 
accompanied  the  turn  of  the  year,  and  the  outlook 
for  increased  prices  on  carry-over  stocks  from  the  1936 
pack  is  definitely  better.  The  expected  downward  price 
revisions  incidental  to  the  usual  year-end  clearances 
by  canners  failed  to  materialize  to  any  great  extent. 
On  the  contrary,  the  advent  of  the  new  year  has  defi¬ 
nitely  strengthened  the  price  views  of  canners,  and 
tomatoes,  grapefruit  and  a  number  of  other  lines  are 
now  doing  better. 

THE  OUTLOOK — With  rising  prices  indicated  in 
retail  sales  for  the  next  several  months,  distributors 
are  expected  to  replenish  depleted  canned  foods  inven¬ 
tories  with  confidence,  and  a  good  buying  movement 
over  the  remainder  of  the  month  is  looked  for.  A  num¬ 
ber  of  “deals”  involving  important  quantities  of  staple 
canned  foods,  it  is  understood,  are  now  “on  the  fire,” 
and  a  substantial  volume  of  this  business  will  be  closed 
in  Chicago  during  the  week  of  the  January  24th  con¬ 
ventions.  The  one  fly  in  the  ointment,  from  the  stand¬ 
point  of  greater  stability  for  the  canning  trade,  is  the 
continued  impasse  in  the  shipping  strike,  which  is  han¬ 
dicapping  West  Coast  canners  to  a  considerable  degree. 

FRED  DORN  ENTERS  FIELD — Fred  Dorn,  prom¬ 
inent  in  canned  foods  brokerage  circles  here  for  many 
years  and  a  close  associate  and  partner  of  the  late 
A.  L.  North,  established  his  own  business  this  week. 
The  firm,  J.  F.  Dorn  &  Co.,  has  opened  offices  at  60 
Hudson  Street,  and  starts  in  business  with  a  number 
of  prominent  canned  foods  accounts. 

TOMATOES  ADVANCE — Southern  tomatoes  have 
developed  definite  firmness  and  prices  are  higher  all 
along  the  line  this  week  on  Southern  packs  for  imme¬ 
diate  shipment.  Canners  are  quoting  Is  at  a  minimum 
of  421/^  cents  per  dozen,  2s  at  67V^  cents,  2i/^s  at  921/2 
cents,  3s  at  $1.02l^,  and  10s  at  $3.00,  all  prices  f.  o.  b. 
cannery.  Business  has  been  done  at  the  advanced 
levels,  it  is  stated  here.  The  market  in  the  Midwest 
is  rather  quiet,  with  2s  offered  at  72i/>  cents  and  2l^s 
at  $1.00.  The  market  on  the  West  Coast  is  quiet  and 
unchanged. 

PEAS — No  changes  are  reported  in  prices  for  East¬ 
ern  packs  this  week,  although  a  little  more  inquiry  is 
in  evidence.  Buyers  are  looking  for  Standard  Wis¬ 
consin  4s  Alaskas  under  90  cents,  but  few  canners  are 


willing  to  go  under  that  figure.  Extra  Standards  hold 
at  $1.10  to  $1.15  for  shipment  from  Wisconsin  fac¬ 
tories. 

CORN — Movement  in  this  division  of  the  market 
continues  confined  to  small  quantities,  and  quotations 
remain  unchanged  both  at  Eastern  and  Midwestern 
canneries.  Buyers  are  showing  a  little  interest  in 
fancy  corn,  which  is  held  at  $1.20  and  upwards  at  the 
canneries. 

GRAPEFRUIT — The  market  is  looking  better,  with 
sections  held  at  80  to  871/2  cents  for  2s  and  juice  at 
621/2  cents  and  upwards.  Much  of  the  grapefruit 
which  had  been  offered  at  lower  prices  has  been  cleared 
from  the  market,  and  canners  are  looking  for  a  5  to 
10  cent  upturn  in  going  prices  in  the  near  future,  post¬ 
ings  to  brokers  here  indicate. 

BEANS — Considerable  inquiry  for  stringless  beans 
is  reported,  and  with  stocks  steadily  dwindling  the  mar¬ 
ket  is  firmly  held  at  canners’  posted  prices.  State  can¬ 
ners  are  practically  sold  out  on  top  grades  from  the 
1936  pack,  and  it  looks  like  a  rising  market  for  the 
small  unsold  stocks  remaining  in  packers’  hands,  with 
indications  favoring  a  total  clean-up  of  the  carry-over 
before  canners  start  running  on  the  current  year’s 
crop. 

CANNED  FRUITS — The  continued  tie-up  in  ship¬ 
ping  is  reacting  to  the  disadvantage  of  California  and 
Northwestern  fruit  packers,  and  the  sales  outlook  is 
complicated  by  the  higher  freight  rates  incidental  to 
the  movement  of  shipments  to  the  Eastern  seaboard 
via  all  rail  and  the  rail  and  water  routes.  However, 
some  stocks  of  canned  foods  are  beginning  to  run  low, 
and,  with  offerings  in  the  resale  market  at  the  vanish¬ 
ing  point,  the  price  structure  here  is  strengthening. 
Continuance  of  this  firming-up  trend  will  undoubtedly 
make  available  to  West  Coast  canners  a  better  volume 
of  business,  even  with  the  higher  freight  charges,  and 
the  outlook  favors  the  resumption  of  trading  on  a 
broader  scale  shortly.  Considering  the  difficulties  of 
the  market,  prices  at  primary  points  are  holding  well. 
It  is  particularly  fortunate  that  this  shipping  tie-up 
came  at  a  time  when  the  canned  fruit  market  was  in 
strong  statistical  position. 

SALMON — Prices  are  unchanged  in  the  salmon  mar¬ 
ket,  and  business  continues  slow  due  to  the  inability 
to  move  stocks  eastward  via  the  normal  channels.  With 
carry-over  stocks  remaining  in  canners’  hands  unsold 
very  light,  however,  the  outlook  favors  a  reasonably 
steady  market  into  the  spring  months,  with  possible 
advances  on  termination  of  the  shipping  strike. 
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CHICAGO  MARKET 

By  ‘‘Illinois” 

Special  Correspondent  of  “The  Canning  Trade” 

Confidence  and  Firmness  Rule  Post-Holiday  Market — ^Tomatoes 
and  Tomato  Products  in  Good  Demand — Better  Grade  Corn 
Scarce,  Prices  Firm — Grapefruit  Distribution  Very 
Active — The  Old  Timet 

Chicago,  Ill.,  January  8,  1937. 

WORTH  REPEATING — Let  every  canner  read 
again  Mr.  Judge’s  editorial  in  the  issue  of  The 
Canning  Trade  of  December  28,  1936,  pages 
5  and  6.  “Illinois”  extends  congratulations  to  the 
worthy  Editor  for  his  hit-it-on-the-head  presentation 
and  begs  leave  to  quote  therefrom : 

“Watch  your  step  for  1937.  Don’t  sell  yourself 
into  slavery  through  loss  profit  futures;  don’t 
over-reach  yourself  in  acreage  or  preparations 
for  the  packs ;  strive  in  every  way  you  know  how 
to  retain  the  fine  condition  existing  today  in  the 
popular  consumption  of  canned  foods,  and  which  is 
all  based  upon  quality.  You  can’t  fool  with  the 
public ;  they  will  go  away  from  you  as  they  would 
from  a  pest-house  if  you  drop  the  quality,  and  your 
competitors  are  ready  and  anxious  to  take  this 
market  from  you.  For  a  Happy  New  Year,  work 
for  it.” 

POST-HOLIDAY  MARKET— Little,  if  any  change 
has  occurred.  Quite  a  number  of  buyers  are  busy 
pricing  inventory.  The  undertone  to  the  general 
markets  is  one  of  firmness  and  confidence  prevails. 
Brokers  report  a  good  demand  but  centered  princi¬ 
pally  in  items  that  are  scarce. 

THE  WEATHER — Several  letters  have  been  re¬ 
ceived  from  canners,  both  on  the  Atlantic  Coast  as 
well  as  the  Pacific  Coast,  asking  just  what  the  weather 
will  be  during  the  coming  Convention  Week.  Your 
correspondent  does  not  want  to  go  on  record,  but  he 
can  quote  from  a  Weather  Bureau  that  described  the 
latter  part  of  January  weather  conditions  as  follows: 
“This  part  of  January  will  be  different  from 
that  of  a  year  ago.  Much  milder  weather  will  pre¬ 
vail  and  while  one  or  two  days  of  zero  weather 
might  rule,  there  will  not  be  any  protracted  cold 
spell.” 

TOMATOES — Keen  interest  was  noted  by  all  in  the 
trade  over  the  report  that  the  1936  tomato  pack  was 
88  per  cent  of  1935.  This  plus  the  advance  recently 
recorded  on  Maryland  packing,  makes  canners  in  In¬ 
diana  and  Ohio  even  somewhat  firmer  in  their  ideas. 
The  result  is  that  lots  of  No.  2  tin  standards  in  those 
two  named  States,  obtained  at  70  cents  are  few  and 
far  between. 

The  going  market  in  this  section  is:  No.  2  standard 
at  721/2  to  75  cents;  No.  21/0  standard  at  971/2  cents  to 
$1.00;  No.  10  standard  at  $3.25  to  $3.50,  all  Indiana 
and  Ohio  factory. 

TOMATO  JUICE — The  local  trade  contracted 
heavily  and  still  have  deliveries  to  take  in  with  the 
result  that  the  demand  for  new  commitments  is  small. 
Good  first-class  quality  is  held  at  firm  prices  and  there 
has  been  little  disposition  to  shade  even  in  view  of 


the  pack  which  is  reported  as  40  per  cent  greater  than 
1935.  General  quotations  are:  No.  1  tall  fancy,  60 
cents;  No.  2  regular  fancy,  75  cents;  No.  2I/2  regular 
fancy,  $1.00;  No.  10  tin  fancy,  $3.35,  f.  o.  b.  Indiana 
and  Ohio  factories,  prompt  or  deferred  shipment. 

CORN — The  market  is  unchanged.  No.  2  tin 
standard  corn  at  95  cents,  middlewestern  factories,  is 
hard  to  secure.  Quite  a  number  of  the  canners  are 
holding  at  $1.00.  The  better  and  higher  grades  are 
scarce. 

PEAS — Persistent  reports  have  it  that  there  is 
some  little  cutting  of  prices  here  and  there,  but  no 
particular  slumping  off  has  been  noted.  The  demand 
seems  to  be  improving,  although  not  as  rapidly  as  some 
would  like. 

PACIFIC  COAST  FRUITS— Buying  on  California 
as  well  as  Pacific  Northwestern  fruits  and  berries  has 
not  yet  opened  up.  Everyone  is  more  concerned  about 
getting  the  shipments  through  that  are  already  on  the 
Coast  and  held  up  account  of  the  protracted  long¬ 
shoreman’s  strike. 

GRAPEFRUIT — Low  prices  have  stilnulated  dis¬ 
tribution.  An  active  trade  prevails  and  business  is 
being  booked  every  day  at  the  following  levels:  No.  2 
fancy  segments,  80  cents;  8  oz.  fancy  segments,  40 
cents;  No.  5  fancy  segments,  $2.25;  No.  2  fancy  juice, 
621/^  cents;  No.  2  broken  segments,  70  cents,  factory. 

DEATH  OF  GEORGE  H.  LESLIE — Funeral  ser¬ 
vices  for  George  H.  Leslie  were  held  on  Tuesday,  the 
5th.  Many  brokers  and  buyers  attended.  Mr.  Leslie 
will  be  remembered  by  many.  He  was  76  years  old  at 
the  time  of  his  demise.  He  has  been  prominent  in 
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canned  food  and  dried  fruit  distribution  for  over  50 
years.  He  was  a  large  buyer  at  times.  It  is  the  under¬ 
standing  that  his  business  will  be  continued  and  that 
his  nephew,  Mr.  Robert  Altman  will  be  the  chief. 

THE  OLD  TIMER — The  usual  weekly  visit  gave 
the  impression  that  the  Old  Boy  had  got  too  much 
under  his  belt  during  the  festivities  of  the  holidays, 
but  that  thought  was  quickly  dispelled  when  he  briskly 
began  the  conversation  by  saying : 

“I  was  particularly  favored  the  past  ten  days  by  my 
many  friends  in  the  grocery  field.  A  number  of  them 
called  and  you  can  just  bet  I  was  more  than  glad  to 
see  them  and  talk  with  them.  Everyone  felt  that  1937 
was  going  to  be  a  good  year  and  the  canned  food  mi-n 
particularly  were  a  unit  in  the  thought  that  futurtjs 
were  going  to  sell  earlier  this  year  and  better  than  for 
the  past  number  of  seasons.  It  might  be  that  when 
the  canners  come  to  Chicago  for  the  big  annual  Con¬ 
vention,  that  futures  will  begin  to  pop — what  do  you 
think  ? 

“The  matter  of  contracts  seemed  to  be  uppermost  in 
the  minds  of  the  boys  and  from  the  way  they  talked, 
it  is  a  subject  that  should  be  discussed  thoroughly  at 
the  Convention.  I  have  read  the  program  as  it  has 
been  published  in  the  trade  papers  to  date.  The 
Robinson-Patman  law  seems  to  be  given  the  most 
prominent  position,  but  this  matter  of  contracts  should 
not  be  overlooked.  Why,  one  of  my  friends  was  telling 
me  about  a  ‘lopsided’  contract  that  has  been  used  dur¬ 
ing  the  past  few  years,  the  depression  bringing  it  on, 
etc.”  (Continued  next  week.) 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

No  Shrimp  for  a  Week — Large  Shrimp  Cone — Oyster  Packing 

Begins  January  11th — Old  Pack  Cleaned  Up — Bean  Prices 

Mobile,  Ala.,  January  7,  1937. 

SHRIMP — There  have  been  no  shrimp  produced  in 
Alabama  nor  Mississippi  for  over  a  week,  there¬ 
fore,  not  only  have  the  canneries  been  idle,  but 
the  local  raw  headless  shrimp  dealers  have  been  forced 
to  draw  from  their  stock  of  frozen  shrimp. 

It  looks  like  large  shrimp  have  disappeared  on  the 
Gulf  Coast  from  Florida  to  Louisiana  and  only  medium 
and  small  shrimp  are  to  be  had,  hence  the  trade  has 
either  got  to  take  these  or  none  at  all. 

Mississippi  and  Louisiana  have  Winter  closed  season 
on  shrimp,  while  Alabama  has  not,  but  she  might  as 
well  have  one,  because  mighty  few  shrimp  are  pro¬ 
duced  in  the  Alabama  waters  during  the  Winter  closed 
season. 

The  price  of  canned  shrimp  is  $1.40  to  $1.45  for 
No.  1  small;  $1.45  to  $1.50  for  No.  1  medium,  and 
$1.50  to  $1.55  for  No.  1  large,  f.  o.  b.  cannery. 

OYSTERS — The  oystermen  have  been  busy  getting 
their  equipment  ready  for  the  opening  of  the  oyster 
canning  season,  and  while  some  of  the  boats  have  gone 
out  and  brought  a  few  oysters,  yet  the  season  will  not 
really  start  and  get  under  way  until  Monday,  January 
11,  which  is  when  all  the  canneries  will  start  operating. 


Alabama  will  can  very  few  oysters  this  year  unless 
more  of  the  reefs  are  opened  to  dredging,  which  is  not 
likely  to  be  the  case. 

The  Mississippi  Seafood  Commission  recently  passed 
an  ordinance  closing  all  the  public  reefs  of  the  State 
to  the  catching  and  taking  of  oysters  either  by  tongs 
or  dredges,  except  on  certain  reefs  where  the  taking 
of  oysters  in  limited  quantities  for  raw  purpose  only 
is  allowed.  Therefore,  the  canneries  in  Mississippi 
will  have  to  go  to  the  Louisiana  Marsh  for  their  supply 
of  oysters. 

Louisiana  has  an  abundance  of  oysters  and  every 
year  the  Mississippi  canneries  get  the  bulk  of  their 
supply  from  the  Louisiana  reefs  east  of  the  Mississippi 
River,  which  the  fishermen  call  the  Marsh. 

The  tentative  price  of  the  new  pack  oysters  is  $1.05 
per  dozen  for  five  ounce,  and  $2.10  for  ten  ounce, 
f.  o.  b.  factory. 

The  old  pack  was  pretty  well  cleaned  up  and  very 
few  spots  have  been  available  lately. 

BEANS — No  canning  of  vegetables  is  going  on  in 
this  section  at  this  time  and  spinach  is  the  next  in 
order,  which  pack  will  start  the  latter  part  of  February. 

A  few  cases  of  beans  are  available  at  85  cents  per 
dozen  for  No.  2,  and  $4.25  for  No.  10,  f.  o.  b.  cannery. 

jt 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

New  Price  Lists  Show  But  Few  Changes — Much  New  Buusiness 
Coming  In — Pineapple  Held  on  Islands — Peach  List  Mixed  as  to 
Offerings — ^Asparagus  Becoming  Cleaned  Up — Heavy  Pack  of 
Tomato  Paste — New  Prices  on  Grapefruit 

San  Francisco,  Calif.,  January  7,  1937. 

EW  LISTS — The  expected  flood  of  new  price  lists 
made  its  appearance  with  the  new  year,  but 
these  reflected  comparatively  few  changes,  other 
than  withdrawals,  and  the  like.  Many  of  the  offers  call 
for  shipment  within  six  weeks.  About  the  only  ex¬ 
ample  of  lower  prices  is  grape  fruit  and  grape  fruit 
juice  of  Florida  pack,  in  which  one  or  two  California 
interests  are  quite  a  factor.  In  general,  the  new  lists 
reflect  the  firmness  which  has  characterized  the  Pacific 
Coast  markets  in  recent  months,  despite  the  deplorable 
shipping  situation. 

MARKET — Considerable  new  business  has  been 
booked  by  California  canners  during  the  past  few  days, 
leading  to  the  general  opinion  that  a  livelier  market 
is  at  hand  and  that  the  comparatively  small  carryover 
of  most  items  will  be  quickly  absorbed.  Buyers  are 
commencing  to  realize  that  even  with  a  speedy  settle¬ 
ment  of  the  maritime  strike,  which  does  not  seem 
likely  at  this  time,  it  would  be  weeks  before  some 
orders  could  be  delivered  and  are  accepting  the  only 
other  alternative,  that  of  having  goods  sent  by  rail 
at  higher  cost.  Rail  shipments  are  steadily  growing 
in  volume  and  will  doubtless  become  much  heavier 
during  the  next  few  weeks. 

PINEAPPLE — Hawaiian  pineapple  interests  report 
that  their  products  are  piling  up  in  warehouses  on  the 
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Islands,  with  a  strong  demand  from  the  mainland 
which  cannot  be  filled  because  of  the  maritime  strike. 
The  new  lists  brought  out  the  first  of  the  year  specify 
shipment  after  the  movement  of  prior  sales  and  as 
shipping  conditions  permit.  Prices  remain  unchanged, 
but  quite  a  number  of  items  have  been  withdrawn. 
These  include  No.  10  sliced  in  juice,  tidbits  in  juice, 
crushed  in  syrup,  and  crushed  in  juice,  in  the  fancy 
grade,  and  No.  10  sliced  in  juice,  tidbits  in  syrup,  tid¬ 
bits  in  juice  and  broken  slices  in  juice  in  standard 
grade.  Also,  standard  No.  21/2  tidbits  in  syrup  and 
standard  No.  IVi  flat  sliced  in  syrup. 

PEACHES — In  some  of  the  new  fruit  lists  that  have 
made  an  appearance.  No.  2i/^  standard  cling  peaches 
are  offered  at  $1.42^2.  This  does  not  reflect  any  soften¬ 
ing  in  the  market,  with  most  interests  maintaining  a 
minimum  of  $1.45.  There  has  been  some  talk  about 
choice  being  available  in  this  size  at  $1.50,  but  five 
cents  more  seems  to  be  the  lowest  price  quoted  here. 
The  new  lists  show  a  lot  of  blank  places  in  No.  10 
fruits.  Few  canners  have  anything  to  offer  in  No.  10 
water  or  solid  pack  pie  apricots,  peeled  or  unpeeled, 
and  this  is  also  true  of  No.  10  choice.  Choice  and 
standard  cherries  in  this  size  are  closely  sold  up  and 
it  is  difficult,  if  not  impossible  to  locate  solid  pack  pie 
or  pie  peaches. 

ASPARAGUS — Asparagus  is  getting  closely  sold 
up,  but  it  is  a  question  whether  or  not  the  cleanup  will 
be  as  close  as  a  year  ago.  One  of  the  leading  packers 
is  able  to  offer  twenty-seven  items  out  of  a  list  of  fifty- 
one.  Some  of  these,  however,  are  in  very  light  supply, 
and  a  few  sizeable  orders  would  clean  up  holdings. 
Little  peeled  asparagus  in  either  white  or  green  is 
available,  although  some  Colossal  and  Large  is  still  to 
be  had  in  green,  in  the  No.  2V^  square  size. 

TOMATOES — The  pack  of  tomato  paste  in  Cali¬ 
fornia  from  January  1  to  December  1,  1936,  reached 
the  record-breaking  quantity  of  1,230,000  cases.  This 
compares  with  836,000  cases  in  1935,  693,597  in  1934 ; 
472,949  in  1933;  353,335  in  1932,  and  163,303  in  1931. 
Practically  the  entire  pack  has  been  disposed  of,  with 
some  packers  making  pro  rata  deliveries.  On  Decem¬ 
ber  1st,  there  were  but  34,076  cases  unsold,  although, 
of  course,  all  that  has  been  sold  has  not  been  shipped. 
The  pack  of  concentrate  amounted  to  7,348  cases  for 
the  January  1  to  December  1  period,  while  the  output 
of  Italian  type  tomatoes  amounted  to  339,195  cases. 
Canners  have  received  about  50  cents  a  case  more  for 
the  pack  this  year  than  a  year  ago.  The  Tomato  Paste 
Section  of  the  Canners  league  of  California  has  six¬ 
teen  members  and  has  under  consideration  a  co-opera¬ 
tive  advertising  campaign  for  next  year,  when  it  is 
planned  to  again  increase  the  output. 

GRAPEFRUIT — The  California  Packing  Corpora¬ 
tion  has  brought  out  final  revised  prices  on  the  1936-37 
pack  of  Del  Monte  brand  grapefruit,  f.  o.  b.  cars  or 
dock,  Tampa,  Fla.  The  new  quotations  are:  Grape¬ 
fruit,  No.  2  tall,  87V^  cents;  No.  300,  70  cents,  buffet, 
45  cents,  and  No.  5,  $2.65.  Juice,  No.  2  tall,  70  cents; 
No.  211  cylinder,  571/2  cents;  picnics,  47l^  cents;  No.  5, 
$2.10,  and  46  oz.,  $1.80.  No.  2  tall  broken  segments, 
packed  under  Mission  or  Argo  brands,  are  quoted  at 
75  cents. 


STOCKHOLDERS  of  the  California  Packing  Corpora¬ 
tion  have  voted  approval  of  the  proposal  to  authorize 
issuance  of  $10,000,000  par  value  preferred  shares 
which  are  to  be  distributed  as  dividends  to  an  extent 
necessary  to  avoid  the  tax  on  undistributed  earnings. 
The  directors  at  a  special  meeting  afterward  declared 
a  dividend  of  50  cents  on  the  common  stock,  payable 
either  in  cash  or  in  the  new  preferred  stock  at  the 
option  of  the  stockholder.  It  is  contemplated  that  the 
initial  dividend  on  the  preferred  will  be  paid  in 
February  at  the  rate  of  5  per  cent  annually. 

• 

c.  P.  DORR,  secretary  of  the  Tomato  Paste  Section  of 
the  Canners  League  of  California,  plans  to  attend  the 
annual  convention  of  the  National  Canners  Association 
at  Chicago.  This  will  be  his  first  attendance  at  a  con¬ 
vention  of  this  organization  and  he  plans  to  round  out 
his  trip  by  returning  by  way  of  New  Orleans. 

• 

THE  PEACH  advertising  campaign  being  conducted  by 
the  California  Canning  Peach  Industry,  under  the  di¬ 
rection  of  Ray  Randall,  is  attracting  a  lot  of  attention 
and  is  greatly  stimulating  consumption  of  this  fruit, 
according  to  reports  from  distributing  centers. 

The  Stock-Up  Week  campaign  put  on  early  in  De¬ 
cember  started  the  ball  rolling  in  good  shape  and  much 
is  expected  of  a  big-time  event  set  for  the  week  of 
February  14  when  three  nationally-famous  industries 
are  uniting  to  put  over  a  single  simple  salad  called 
“Peach  Quickie”.  Forty-one  metropolitan  Sunday 
newspapers  all  over  the  country  will  feature  this  dish 
on  this  date,  with  eleven  million  color  pages  picturing 
it  in  luscious  reality.  It  will  be  sponsored  by  three  big 
industries,  the  California  Canning  Peach  Industry,  the 
California  Walnut  Growers  Association  and  Best 
Foods,  Inc.  To  grocers  it  means  a  four-in-one  sale — 
canned  peaches.  Diamond  walnuts,  mayonnaise  and 
cheese. 

The  California  Canning  Peach  Industry  will  use 
“This  Week”,  the  illustrated  magazine  section  of  21 
Sunday  papers,  to  advertise  “Peach  Quickie”,  but  will 
also  include  six  additional  peach  dishes  to  keep  up  the 
strong  selling  job  started  last  fall.  On  the  same  day 
California  Walnut  Growers  will  release  their  “Peach 
Quickie”  full-page  advertisement  in  many  Sunday 
newspapers  and  hand  in  hand  with  these  efforts  will 
be  the  distribution  to  grocers  by  Best  Foods,  Inc.,  of 
display  material  featuring  mayonnaise. 

uss  STAINLESS  STEEL  in  its  remarkably  successful 
application  to  canning  equipment  and  machinery,  will 
be  featured  in  the  United  States  Steel  exhibit  at  the 
Canning  Show,  Stevens  Hotel,  Chicago,  January  24th 
to  29th,  1937.  The  application  of  Stainless  Steel  to 
sorting  tables,  mixers,  jacketed  kettles,  boilers, 
grinders  and  other  food  processing  machinery  and 
apparatus  where  it  has  special  advantages  will  be 
forcefully  presented.  Likewise  the  use  of  Stainless 
Steel  in  tanks,  washers,  packing  and  canning  ma¬ 
chinery,  dehydrating  and  evaporating  equipment  will 
be  displayed  in  interesting  and  informative  fashion. 
The  high  corrosion-resistant  factor  of  USS  Stainless 
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Steel  which  make  it  suitable  for  the  preparation,  pro¬ 
cessing  and  storage  of  the  full  range  of  food  products 
including  vegetables,  fruits,  milk,  extracts,  condiments, 
fruit  juices,  tomato  and  sauer  kraut  juices,  jellies,  pre¬ 
serves,  vinegars,  pickles,  relishes,  fresh,  frozen,  salted 
and  smoked  meats,  as  well  as  all  types  of  dairy  prod¬ 
ucts,  will  be  graphically  and  clearly  presented  in  the 
display.  Subsidiary  companies  of  United  States  Steel 
to  be  represented  include,  American  Steel  &  Wire  Com¬ 
pany,  Carnegie-Illinois  Steel  Corporation,  Columbia 
Steel  Company,  National  Tube  Company.  Emphasis 
will  also  be  given  in  the  exhibit  to  the  important  place 
occupied  by  United  States  Steel  Subsidiaries  as  manu¬ 
facturers  of  tin  plates  (Carnegie-Illinois  Steel  Corpora¬ 
tion  now  includes  all  of  the  tin  plate  production  facili¬ 
ties  of  the  former  American  Sheet  and  Tin  Plate 
Company.) 

Jt 


If  you  had  graded  your  peas  on  a 

Hydro-Geared  Grader 

your  bank  account  would  be 
larger  and  your  customers 
better  satisfied.  Write  us  and 


FOOD  FREIGHT  RATES 


WIDESPREAD  diversion  of  shipments  of  canned 
foods  and  other  grocery  products  from  the  rail¬ 
roads  to  competing  carriers  is  in  prospect  if 
the  railroads  press  to  a  successful  conclusion  their  de¬ 
mands  for  reclassification  which  will  have  the  effect 
of  making  permanent  some  of  the  recent  emergency 
surcharges,  reports  in  industry  circles  indicate. 

National- American  Wholesale  Grocers’  Association, 
which  was  active  in  opposing  such  reclassification  at 
the  recent  hearings  before  the  Interstate  Commerce 
Commission,  has  indicated  that  its  membership  still 
feels  strongly  on  the  subject. 

In  opposing  any  increase  in  tariffs  on  food  products 
shipments,  the  wholesalers’  association  pointed  out  that 
the  roads  should  “abandon  the  fallacy  that  need  of  rev¬ 
enue  can  be  met  by  higher  rates,  and  devote  their  atten¬ 
tion  to  greater  efficiency  and  economies.” 

The  improved  earning  position  of  the  carriers  indi¬ 
cates  that  growing  improvement  in  general  business 
will  supply  an  adequate  increase  in  freight  tonnage  to 
maintain  the  better  earning  situation  of  the  railroads, 
spokesmen  for  the  trade  declare.  W.  H.  Fox,  chair¬ 
man  of  NAWGA’s  transportation  service  committee, 
declared  that  during  the  first  ten  months  of  1936  net 
railway  operating  income  exceeded  that  of  the  com¬ 
parable  months  of  1935  by  more  than  $127,000,000. 
The  annual  rate  of  return  to  the  carriers  for  the  first 
ten  months  of  the  year  just  ended,  he  added,  was  2.36 
per  cent,  or  more  than  a  40  per  cent  increase  over  the 
corresponding  period  in  1935. 

“To  earn  2.36  per  cent  after  paying  operating  ex¬ 
penses,  taxes  and  equipment  rentals,”  he  concluded, 
“on  an  investment  based  largely  on  values  prior  to 
the  depression,  shows  a  return  better  than  business  in 
general  receives  after  paying  all  expenses,  including 
taxes.  And,  in  weighing  the  value  of  these  earnings, 
it  should  be  kept  in  mind  that  the  increases  are  pro¬ 
gressive  and  the  financial  condition  of  the  carriers  is 
constantly  improving.” 

Spokesmen  for  the  industry  will  appear  at  hearings 
to  be  scheduled  by  the  I.  C.  C.  on  proposed  rate  changes 
to  voice  continued  opposition  to  such  a  move. 


let  us  prove  it. 

THE  SINCLAIR. SCOTT  CO. 

**The  Original  Grader  House*'* 

BALTIMORE  MARYLAND 


MORRAL  CORN  CUTTER 

Either  Single  or  Doable  Cat 

Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 

Morral  Corn  Husker 

Either  Single  or  Doable 

Morral  Labeling  Machine 

and  other  machinery 

Write  for  catalog  and 
further  particulars 

MORRAL  BROTHERS,  Morral,  Ohio 


AgiQipE 

A6RICUITURAI  INSECTICIDE  CoXlttollilig'  ClOp  PcStS 

AGICIDE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


pERlIwrHAPMAN 

OcANNING^  MACHlNEinr 

Single  Unit  orJ!  Complete  Canning  Plant 

BERLIN  CHAPMAN  CO.  BERLIN,  WIS. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


ASPARAGUS 

Whit*  CoIobmI,  No.  2^^........... 

Larse,  No.  2^ . . 

Medium,  No.  2^... . . 

Green  Mam.,  No.  2  ro.  cans... 

Medium,  No.  1  tall . 

LarKO.  No.  2 . 

Tips,  White,  Mam.  No.  1  sq... 

Small,  No.  1  sq..„ . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANS 

16  os.  . — ... 

No.  2%  . . 

No.  10  . . 


CANNED  VEGETABLES— ContiBMd 


Ekistera 

Central 

West 

Coast 

Low  High 

Low 

High 

Low 

High 

2.76 

2.86 

2.80 

2.90 

. 

. 

2.76 

2.86 

. 

. 

2.40 

2.60 

t  r  — - 

1.86 

1.86 

-•-■11 

2.36 

2.46 

. . 

_ 

IT---T 

2.60 

2.70 

. 

. 

2.86 

2.46 

_ 

. . 

2.40 

2.60 

. . -a. 

...... 

2.10 

2.20 

STRINGLESS  BEANS 
t'ancy  Cut  Green,  No.  2.___ 

No.  10 _ _ _ 

Eh^.  Std.  Cut  Green,  No.  2.. — 

No.  10 - 

Std.  Cut  Green,  No.  2.........~.. 

No.  10 - - - 

Fancy  Whole  Green.  No.  2 . 

No.  10 . — 

Ex.  Std.  Whole  Green,  No.  2.. 

No.  10 . — 

Std.  Whole  Green.  No.  2 . . 

No.  10 - - 

Fancy  Cut  Wax,  No.  2 . . 

No.  10 . 

Ex.  Std.  Cut  Wax,  No,  2......... 

No.  10 . . 

Std.  Cut  Wax.  No.  2 . . 

No.  10 . . 

Fancy  Whole  Wax,  No.  2....... 

No.  10 . . 

Ehi.  Std.  Whole  Wax,  No.  2... 

No.  10..„ . . 

Std.  Whole  Wax,  No.  2»....» 


.60 

.60 

.67  Mi 

.60 

.90 

1.36 

1.07% 

1.10 

3.25 

4.26 

3.60 

3.76 

5.76 

7.60 

.90 

1.00 

1.16 

1.26 

4.60 

5.00 

6.60 

6.00 

.82  Mi 

.90 

.90 

1.00 

4.26 

4.25 

4.60 

4.76 

1.60 

6.60 

7.60 

1.36 

T!26 

1.16 

1.20 

i.06 

1.10 

5.60 

1.76 

Std.  No.  2.. 
No.  10 


.90 

4.26 


.86 

4.26 


Red  Kidney,  Std.  No.  2 . 

No.  10  . 

.76 

4.50 

'.86 

4.60 

.80 

3.60 

.86 

3.76 

.86 

4.25 

LIMA  BEANS 

No.  2  Tiny  Green — . 

1.60 

1.62% 

1.86 

.86 

1.00 

.80 

.85 

.70 

.70 

BEETS 

1.00 

1.40 

No.  2%  . 

1.20 

.82% 

1.00 

4.00 

.85 

.90 

1.10 

1.86 

No.  2%  . . 

1.16 

4.00 

3.26 

Ex.  Std.  Cut.  No.  2 . . 

.76 

.86 

.80 

.90 

Nft.  10  . . 

4.26 

4.26 

3.26 

3.60 

....... 

std.  Sliced,  No.  2 . — . 

.90 

1.16 

.96 

1.16 

.... 

.86 

1.10 

4.50 

4.60 

3.35 

.76 

.80 

.96 

Na  10  ! . ; . 

3.60 

3.76 

3.60 

CARROTS 

Std.  Sliced,  No.  2 . . — 

LEO 

4.50 

...... 

.76 

.76 

No.  10  .'. . - . 

3.76 

3.76 

3.50 

3.75 

PEAS  AND  CARROTS 

.86 

.86 

1,10 

1.16 

CORN— Wholesraln 

1.20 

1.40 

1.25 

1.36 

No.  10  .  .  - 

7.00 

1.16 

1.20 

No.  10  -  - 

.90 


Wholearain — Continued 

White,  Fancy  No.  2 _ _ _ .... 

No.  10  _ 

Ex.  Std.  No.  2..„......„„„_„__ 

No.  10 - 

Std.  No.  2 _ _ _ 

No.  10 . . . 


CORN — Cieanatj^* 
Yellow,  Fancy  No.  2. 

No.  10 _ 

Ehc.  Std.  No.  2 

No.  10  - 

Std.  No.  2 - 

No.  10  ... 

White,  Fancy  No.  S....- 

No.  10  . . 

Ex.  Std.  No.  : 

No.  10  . 

Std.  No.  2 _ 

No.  10  _ 


Elastem 
Low  High 


1.10 

7.60 

.96 


1.16 

1.10 

".’go 


1.10 


.90 

6.26 

.86 

4.76 


HOMINY 

Std.  Split.  No.  1.  TaU - 

No.  2V4  - 

No.  10  _ _ _ 

MIXED  VEGETABLES 
Fey.,  No.  2 _ 

Std.,  'no. 

No.  10  _ _ _ 

OKRA  AND  TOMATOES 

Std.,  No.  2 _ 

No.  10  _ 

PEAS 

No.  2  Petit  Pol* - 

No.  2  E'ancy  Sweeta,  2s — „«.... 

No.  2  Fancy  Sweets.  Ss . . 

No.  2  Fancy  Sweets,  4b......,_. 

No.  2  Fancy  Sweets,  Ss - 

No.  2  Ehc.  Std.  Sweets,  2s — ... 

No.  2  Ehc.  Std.  Sweets,  Ss - 

No.  2  Ehc.  Std.  Sweets,  4s - 

No.  2  Ehi.  Std.  Sweets.  6s - 

No.  2  Std.  Sweets,  28 . . 

No.  10  Std.  Sweets.  2s - - 

No.  2  Std.  Sweets,  Ss . 

No.  10  Std.  Sweets,  Ss . . 

No.  2  Std.  Sweets,  4s_. _ .... 

No.  10  Std.  Sweets,  48 . — . 

No.  2  Std.  Sweets,  68 . . 

No.  10  Std.  Sweeta.  Ss. - 

No.  1  Elarly  June,  Ss . 

No.  2  Fey.  Alaskas,  Is . . 

No.  2  Fey.  Alaskas,  28 . . 

No.  2  Fey.  Alaskas,  Ss............ 

No.  2  Ex.  Std.  Alaskas,  Is... 
No.  2  Ex.  Std.  Alaskas,  2a..„ 
No.  2  Ehc.  Std.  Alaskas,  Ss-.. 
No.  2  Ex.  Std.  Alaskas,  4s.... 

No.  2  Ehc.  Std.  Alaskas,  Ss — 

No.  2  Std.  Alaskas,  Ss . 

No.  10  Std.  Alaskas,  Ss— — .. 

No.  2  Std.  Alaskas,  4s . 

No.  10  Fey.  Alaskas,  4s — — 
No.  10  Ehc.  Std.  Alaskas,  4s- 

No.  10  Std.  Alaskas,  48 - -.. 

No.  2  Std.  Alaskas,  Ss - - 

No.  10  Std.  Alaskas,  Ss . — 

No.  2  Ungraded . . 

Soaked,  2s — — — — -. 

10s 


.80 


.86 

4.26 

.66 

3.76 


.90 

4.26 

.76 

4.00 


.96 


Central 
Low  High 


1.20 


West  Coast 
Low  High 


1.20 

1.26 

li 

lIo 

05 

1  •• 

1.00 

1.06 

1.00 

1.10 

1.26 

5.50 

6.60 

.90 

.90 

1.00 

5.00 

— 

.90 

.76 

.80 

2.25 

2.60 

Blackeye,  2s,  Soaked.. 
PUMPEUN 

Std.,  No.  2 - 

Std.,  No.  2% - 

No.  S  . 

No.  10  . 

SAUER  KRAUT 

Std.,  No.  2 - 

No.  2% 

No!  10"..r.......r..— 

SPINACH 

Std.,  No.  2 - 

No.  2% - 

No.  10  - 

SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Corn,  Fr.  Limas. 


1.60 

1.70 

1.76 

1.40 

1.60 

1.60 

1.65 

1.36 

1.46 

1.40 

1.50 

1.26 

1.40 

1.26 

1.46 

1.20 

1.30 

1.16 

1.86 

1.16 

1.26 

1.80 

1.40 

1.20 

1.80 

1.26 

1.40 

1.16 

1.25 

....... 

1.10 

1.36 

1.16 

1.20 

1.10 

1.26 

1.10 

1.16 

— 

1.16 

1.26 

— 

...... 

1.10 

1.26 

1.16 

1.20 

6.26 

6.60 

6.26 

6.26 

1.00 

1.10 

1.00 

1.10 

6.00 

6.26 

6.00 

6.26 

.96 

1.10 

1.10 

1.20 

6.00 

6.26 

4.60 

4.60 

.67% 

.60 

.70 

.80 

_ 

. 

1.66 

1.86 

.T.ll. 

1.60 

1.76 

1.86 

1.46 

1.26 

1.40 

1.26 

1.86 

1.76 

1.90 

1.46 

1.60 

Tir 

1.20 

1.30 

1.26 

1.40 

1.20 

1.25 

1.00 

1.00 

1.10 

1.20 

1.16 

1.26 

.96 

.96 

1.00 

1.10 

1.06 

1.10 

_ 

1.00 

1.06 

.92%  1.00 

.95 

1.06 

1.06 

1.10 

5.60 

5.26 

6.60 

.92% 

.96 

.96 

1.05 

1.00 

1.06 

_ _ _ 

. 

6.00 

6.00 

..••••e 

^ _ 

6.26 

6.26 

_ 

4.75 

5.00 

6.00 

6.60 

. 

.90 

1.00 

1.00 

1.05 

4.60 

4.76 

.90 

.92% 

.90 

1.00 

.96 

1.00 

.46 

.60 

.65 

.60 

.66 

.67^ 

2.60 

2.76 

3.20 

3.40 

.70 

.76 

3.50 

3.75 

.76 

.55 

.70 

.86 

.85 

.76 

.80 

.96 

_ 

.. 

2.85 

3.76 

2.60 

3.00 

2.90 

3.26 

.77%  .86 

.97%  1.15 

1.06 

1.10 

3.10 

3.50 

3.60 

.80 

.96 

.70 

.96 

1.021 

1.10 

1.26 

.96 

1.10 

1.26 

3.76 

4.00 

3.25 

3.76 

4.06 

1.G6 

1.20 

l.OQ 
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CANNED  VEGETABLES— ContiBMd 


CANNED  FBUITS— CMttBMS 


SWEET  POTATOES 

Std.,  No.  2.  Dry  Pack _ 

No.  2^4  - - 

No. 

Std.,  No.  2,  Syrup  Pack..... 
No.  2% 

No.  S 
No.  10 


TOMATOES 

Paney,  Na  2 _ 

No.  2H - 

Now  8 _ 

No.  10 _ 


Eiastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


EAstem 
Low  High 


Central 
Low  High 


WeatCoaat 
Low  High 


.70 

.90 


™  3.00 


.96 


1.00 

Ob 


Ghi.  Std.,  No.  1. 

No.  2  _ 

No.  2%  . 

No.  8  . 

No.  10  . . 

Std.,  No.  1 _ 

No.  2  . . 

No.  2%  . 

No.  8  . . 

No.  10  . 


TOMATO  PUSEE 

Std.,  No.  1,  Who.  Stock . 

No.  10  . .  8.26 

Std.,  No.  1,  Trim . 

No.  10  _ 


.90 

1.00 

1.20 

1.36 

1.30 

1.36 

4.06 

4.26 

Solid  pack 

.47% 

.47% 

.60 

.82% 

.95 

.72% 

.85 

.76 

.80 

.95 

1.00 

1.05 

1.16 

1.06 

1.16 

1.30 

1.45 

1.16 

1.26 

3.50 

3.50 

3.50 

3.75 

4.05  4.50 

With  puree 

.42% 

.45 

.45 

.60 

.62% 

.65 

.67% 

.70 

.70 

.75 

.70 

.72% 

.92% 

.96 

.96 

1.00 

.87% 

.90 

1.02% 

1.06 

3.00 

3.00 

3.25 

3.25 

3.50 

2.76 

.42% 

.46 

.47% 

8A0 

8.26 

_ 

8.26 

4.00 

8.60 

.40 

8.00 

8.00 

8.00 

8.26 

FRUITS  FOR  SALAD 

Fey.,  No.  2^ _ 

No.  10  _ 

BLACKBERRIES 

Std.,  No.  2 _ 

No.  8 _ 

No.  10,  water....._ 

No.  2,  Preservod................... 

No.  2,  Symp....„..._, 

BLUEBERRIES 

No.  2 _ _ _ 

No.  10  . . 


2.46 

8.60 


2.66 

8.76 


1.76  1.86 

7.00  7.00 


9.00  9.60 


TOMATO  JUICE 

No.  1  . 

No.  2 . . . 

No.  10 . . 


TURNIP  GREENS 

No.  2  . . 

No.  2%  . . 

No.  10  _ 


.40 

.70 

2.75 


.76 

1.06 

3.75 


.40 

.70 

3.00 


.45 

.75 

3.00 


CHERRIES 

Std.,  Red,  Water,  No.  2 _ 

Std.,  White,  Syrup,  No.  2. 
Bx.  Std.,  Preserved,  No.  2. 
Bed  Sour  Pitted,  No.  2.««.. 

Red  Sour  Pitted,  No.  10. _ 

R.  A.,  Fey.,  No.  2% . 

Choice,  No.  2% . „... 

Std.,  No.  2% . 


1.80 

6.60 


1.86 

7.26 


7.26  7.60 


.60  .62% 
.77y2  .80 

3.00  3.26 


3.75 


Canned  Fruits 


GOOSEBERRIES 

Std.,  No.  2 _ 

No.  10  . . . 

RASPBERRIES 
Black,  Water,  Na  2.. 

No.  10  . 

Red,  Water,  No.  2...... 

No.  10  . 

Black,  Syrup,  No.  2„. 
Red,  Sjrrup,  No.  2 . 

STRAWBERRIES 

Ex.  Pres.,  No.  1 _ 

No.  2  . . 

Pres..  No.  1.... ............. 

No.  2  . . . 

Std.,  Water,  No.  10... 


6.00  6.00 
2.80  2.40 

2.26  2.35 

2.00  . 

6.00  6.00 


1.46 

6.60 

1.60 

6.00 


2.16 


APPLES 

No.  10,  water . . 

No.  10,  standard  heavy  pack.... 


APPLE  SAUCE 

No.  2,  Fancy . 

No.  10 _ 

No.  2,  Std _ 

No.  10  . 


APRICOTS 

No.  2^,  Fancy . . 

Na  2^,  Choice.. 

No.  2%,  Std. - - 

GRAPEFRUIT 

8  ox.  . . . . 

No.  2  - 

No.  6  _ 

GRAPEFRUIT  JUICE 

8  OB. 

No.  1  _ 

No.  800  . . . 

No.  2  _ 

No.  6  . . 


*4.00 

4.25 

*4.10 

4.50 

*3.50 

4.50 

4.00 

HERRING  ROB 

v^annea  risn 

19  os .  ™, 

. .  1  RO 

1.60 

1.76 

.90 

1.00 

.90 

1.00 

No.  2,  17  ox....„..... 

M.eee. 

*** - 

....... 

No.  2,  19  os. . 

«  Oft 

..eeeee 

4.86 

.72% 

6.00 

4.60 

4.76 

LOBSTER 

Flats,  1  lb . 

6.60 

%  lb . 

_ _ -  8.26 

8.26 

. . 

%  lb . 

.  1.96 

1.96 

— 

1.70 

1.46 

1.80 

1.60 

OYSTERS 

Std.,  4  os. . 

I.Aft 

1.06 

1.10 

6  os . 

_ _ _ _ _ _  1.06 

1.10 

2.ftft 

••••••• 

.45 

8  os.  . 

_ _ _  1.90 

.80 

3.10 

.90 

.87', 

A  .95 

10  ox . . 

2.16  2.06 

2.20 

....... 

2.65 

■  2.75 

Selects,  6  os. . 

.62V4 


80  .80 

.62  >4  .75 
2..50  2.75 


PEARS 

Keifer,  Std.,  No.  2,  in  syrup.... 

No.  2V4  - - 

No.  10  . . — 

Bartlett,  Fancy,  No.  2^ _ ........ 

Choice,  No.  2% _ 

Std.,  No.  2%-« . . 

No.  10,  Water.. 

No.  10,  Syrup. _ - _ _ 

No.  10  Pie,  S.  P.™ . 

PEACHES 

Fey.,  Y.  C.,  No.  2% _ 

Choice,  No.  2% - - 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yd.,  No.  1  Tails 

Seconds,  Yd.,  No.  8 . 

Pies,  unpeded.  No.  8 . 

Peeled,  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2.. 

No.  2%  . 

Std.,  No.  2 _ _ _ _ 

No.  2%  . 

Sliced,  Standard,  No.  10...,,.,.. — 

Shrdided.  Syrup,  No.  10 . . 

Crushed,  Ex.  Std.,  No.  10.......... 


1.00 

1.35 


1.00 

1.35 


.70 

2.10 


.80 

2.25 


1.90 

1.65 

1.60 


6.00 

3.75 


2.00 

1.80 

1.66 

4.00 

6.26 

4.26 


SALMON 

Red  Alaskas,  Tall,  No.  1.......... 

Flat,  No.  _ _ 

Cohoes,  Tall,  No.  1 . . . . 

Flat,  No.  1 . . 

No.  14  - 

Pink.  Tall,  No.  1 _ 

Flat,  No.  . . 

Sockeye  Flat,  No.  1. _ _ 

No.  %  - - - - 

Chums,  Tall,  No.  1 . 

Medium,  Red.  Tall . . . 

SHRIMP 
No.  1,  Small- 


1.70  1.75 

1.66  1.66 
1.42'4  1.45 
1.10  1.16 

A7B 

1.60  . 

1.80  . 

1.40  _ 

1.70  . 

6.86  6.10 

(i'.’oo  'e.'oo 


No.  1,  Medium.. 

No.  1,  Large.. 

SARDINES  (Domestic),  Per  Case 

Oil,  Key . 3.60 

%  Oil,  Keyless . 3.26 

Oil,  Tomato,  Carton........—  ...— 

y^  Oil,  Carton. _ ........ _ 3.90 

%  Mustard,  Keyless . —  2.76 

Calif.  Oval  No.  1,  24's . . . 

Calif.  Oval  No.  1,  48’s _  _ 


TUNA  FISH,  Per  Case 

Fey.,  Yd.,  Is,  24’s _ 

Fey.,  Yel.,  Is,  48’s...— . 

. . 

%8  . . 

Light  Meat,  Is— ... 


3.60 

3.26 


1.60 


1.90 
1.16 
1.00 
.76 
2.66 
1.66 
.92%  .96 

1.66  . 


2.16 
1.66 
1.76 
1.90 
1.16 
1.06 
.76 
2  66 


1.40 

1.46 

1.66 


3.90 

2.86 


2.86 


1.40 

8.10 


.  6.02% 

10.60  12.00 


6.60 

8.86 


6.86 

4.26 

9.00 

6.00 

S.BQ 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 


FOR  SALE — 2  Chisholm-Ryder  Pea  Viners,  com¬ 
plete;  1  Monitor  Excello  Pea  Washer;  1  Monitor 
Special  Pea  Cleaner;  1  Monitor  Refugee  Bean  Cutter; 
1  Chisholm-Scott  Nested  Pea  Grader  No.  34 ;  4  Invinci¬ 
ble  Corn  Huskers;  1  M  «&  S  Corn  and  Apple  Sauce 
Filler;  10  Coons  Apple  Parers;  2  Prescott  Hand  Apple 
Graders ;  2  Morgan  Nailing  Machines ;  1  Monitor  5  belt 
Bean  Grader.  Send  for  complete  information  as  to 
price  and  condition.  Address  Box  A-2180  c/o  The 
Canning  Trade. 

FOR  SALE — 1  Sinclair-Scott  4-sieve  Hydro  geared 
Grader,  with  extra  screens;  in  excellent  condition.  4 
Chisholm-Ryder  Bean  Snippers.  Address  Box  A-2166 
c/o  The  Canning  Trade. 


MACHINE  SHOP  SERVICE — Rebuilding  canning 
and  packing  machinery  and  building  conveyors,  tanks, 
and  special  machinery  to  order.  George  F.  Motter’s 
Sons,  York,  Pa. 

FOR  SALE — 2  Merrell  Soule  six-pocket  Cooker 
Fillers  in  first  class  condition;  2  Cuykendall  Corn 
Mixers ;  3  Single  Peerless  Huskers  equipped  with 
Diamond  Roller  Chains.  Ready  for  operation  with  an 
assortment  of  new  parts.  Roxanna  Canning  Co.,  Inc,, 
Waynesville,  Ohio. 


WANTED  — MACHINERY 


WANTED — Canners  attention:  Send  us  a  list  of 
any  canning  equipment  that  you  may  have  to  sell  for 
spot  cash  or  to  exchange  for  new  machinery.  Write 
for  our  catalog  covering  a  complete  line  of  up-to-date 
canning  machinery.  A.  K.  Robins  &  Co.,  Inc.,  Lombard 
and  Concord  St.,  Baltimore,  Md. 

WANTED — Continuous  Cooker  with  Water  Cooler 
attached  for  No.  21/^  cans.  Address  Box  A-2168  c/o 
The  Canning  Trade. 

WANTED — 3  Pea  Viners;  8  Round  Retorts;  1  Pea 
Filler;  1  Pea  Grader.  Address  Box  A-2174  c/o  The 
Canning  Trade. 

WANTED  —  Bean  Snippers;  Bean  Pregraders; 
Uschel  Bean  Cutter;  Morral  and  Universal  Corn 
Cutters.  Address  Box  A-2176  c/o  The  Canning  Trade. 


WANTED — Chisholm-Ryder  Bean  Snippers.  Advise 
age,  size  and  price.  Address  Box  A-2179  c/o  The 
Canning  Trade. 

WANTED — One  Boxer  for  No.  21/2  and  one  for  No. 
3  cans.  Harrison  &  Jarboe,  Sherwood,  Md. 

WANTED — One  used  Erie  Economic  Boiler,  150 
H.  P.  and  up.  Furnish  age,  condition  and  best  price. 
Address  Box  A-2178  c/o  The  Canning  Trade. 


FOR  SALE  — FACTORIES 


FOR  SALE — Cannery  located  on  Eastern  Shore  of 
Maryland.  Good  farming  section,  tomatoes,  stringless 
beans  and  corn.  Three  boilers,  process  kettles ;  capacity 
200,000  cans  daily;  warehouse  storage  100,000  cases; 
deep  artesian  well;  railroad  siding;  outbuildings  for 
help.  Address  Box  A-2169  c/o  The  Canning  Trade. 

FOR  SALE — Canning  plant  situated  in  Chester 
County,  Pennsylvania.  Fully  equipped  to  pack  whole 
kernel  corn.  '  Large  acreage  of  corn  and  tomatoes  close 
by.  Address  Box  A-2161  c/o  The  Canning  Trade, 

FOR  SALE — One  line  corn  plant  located  in  Southern 
Ohio.  Capacity  60,000  cans  per  day,  warehouse  stor¬ 
age  75,000  cases,  which  is  frost  proof.  Plenty  of  acre¬ 
age  available;  railroad  siding.  Buildings  and  ma¬ 
chinery  in  first  class  condition,  ready  for  operation. 
Roxanna  Canning  Co.,  Inc.,  Waynesville,  Ohio. 

FOR  SALE — Completely  equipped  two-line  Can¬ 
ning  Factory.  Located  in  a  wonderful  vegetable-pro¬ 
ducing  section  on  Eastern  Shore  of  Maryland,  on 
three-acre  plot  of  land.  Buildings  in  good  repair.  For 
further  particulars  write  to  Box  133,  Preston,  Md. 


FOR  SALE  — SEED 


FOR  SALE — Tomato  Seed.  It  is  no  longer  neces¬ 
sary  to  buy  “field  run”  tomato  seed  when  our  Special 
Select  Indiana  Baltimore  from  tomatoes  individually 
chosen  for  extreme  high  canning  quality  comes  to  you 
at  $1,25  per  lb.  in  bulk ;  $1.35  in  4  oz.  celo  bags.  Fer¬ 
mented,  thoroughly  cleaned  and  fanned,  treated,  and 
tested,  this  seed  is  grown  from  Indiana  Canners  Asso¬ 
ciation’s  Indiana  Baltimore  and  has  met  with  high 
favor  and  has  brought  enormous  repeat  business.  Spot 
and  future  shipments  booked  now.  C.  A.  Shuttleworth 
Seed  Co.,  Matthews,  Ind. 


HELP  WANTED 


WANTED — Canned  Food  Salesman  to  cover  New  England 
and  part  of  New  York.  Must  have  his  own  car  and  be  willing 
to  work  on  commission.  Address  Box  B-2162,  c/o  The  Canning 
Trade. 
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WANTED — Production  Manager  capable  of  contracting  for 
vegetables  and  fruits  with  growers  and  of  taking  full  charge 
of  operating  plants.  Must  be  capable  and  willing  to  work  hard. 
Good  wages  and  bonus  to  right  party.  Address  Box  B-2164 
c/o  The  Canning  Trade. 

WANTED — Salesman.  Sell  labels,  earn  good  commission  by 
representing  a  concern  which  has  been  in  business  for  35  years, 
selling  high  grade  labels  to  food  products  people  all  over  the 
United  States.  All  food  purveyors,  bottlers,  canners,  specialty 
packers  need  our  products.  Stock  labels  in  addition  to  private 
brand  labels.  Write  at  once  and  we  will  demonstrate  how  a 
good  income  can  be  earned.  Address  Box  B-2170  c/o  The 
Canning  Trade. 

WANTED — Sales  Representative  by  prominent  New  York 
State  canner  with  established  trade  and  complete  line  of  fancy 
fruits  and  vegetables,  for  contacting  brokers  and  prominent 
buyers  in  the  Philadelphia,  Washington  and  Baltimore  terri¬ 
tories.  In  reply  state  full  qualifications.  Address  Box  B-2175, 
c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Superintendent  of  Production. 
Know  the  canning  business  from  the  field  to  finished  product 
and  pack  a  high  grade  of  fruits  and  vegetables.  References. 
Vernon  Reed,  2910  Swiss  Ave.,  Dallas,  Texas. 

POSITION  WANTED — By  chemist.  Ten  years  experience  in 
general  canning,  cheese  processing,  mayonnaise  and  salad  dress¬ 
ing  products,  jellies  and  jams,  soups,  profitable  new  products. 
Can  act  as  superintendent.  Address  Box  B-2149  c/o  The  Can¬ 
ning  Trade. 

POSITION  WANTED — As  Sales  Manager.  Man  18  years 
experience  canning  and  brokerage  business,  selling  from  coast  to 
coast,  together  with  record  as  production  manager.  Now  em¬ 
ployed  but  looking  for  broader  field.  Can  furnish  best  references. 
Address  Box  B-2167  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Must  be  two  or  more  line  plant.  Can  handle 
position  as  Superintendent  of  Plants.  Experienced  in  vacuum 
packing.  Location  not  essential.  Good  references.  Address 
Box  B-2173  c/o  The  Canning  Trade. 

POSITION  WANTED — As  vegetable  field  man.  Thoroughly 
familiar  with  varieties,  culture,  seed  requirements  and  have 
general  knowledge  of  diseases,  insects  and  practices  concerning 
canning  crops.  Over  20  years  experience  with  one  of  the  leading 
seed  houses  as  vegetable  expert  and  plant  breeder.  The  best  of 
reference.  Address  Box  B-2172  c/o  The  Canning  Trade. 

POSITION  WANTED — As  canned  fruit  and  vegetable  grader. 
Experienced  canned  fruit  and  vegetable  packer,  conversant  with 
all  of  the  U.  S.  Standards  for  Grades  now  in  effect  and  familiar 
with  Food  and  Drug  regulations  relative  to  same.  Qualified  in 
Howard  method  of  mold  counting.  Also  grade  raw  products, 
fruits  and  vegetables,  in  accordance  with  Federal  standards. 
Address  Box  B-2177  c/o  The  Canning  Trade. 


Golden  Cross  Corn 

Hybrid  Corn  -  White  Varieties 

its  Quality  Tonnage  that  Counts 

PEAS,  BEANS,  CORN,  TOMATO 

Other  seeds  for  the  Canner 

LEONARD  SEED  COMPANY 

CHICAGO 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 


HARD  BOILED 

Little  Willie,  who  delighted  in  the  rough-and-tumble 
sort  of  play,  had  been  recently  promoted  to  the  sixth 
grade. 

“How  do  you  like  your  new  class,  William?”  asked 
the  boy’s  father. 

“The  teacher  has  seated  all  the  tough  kids  in  the 
back  of  the  room,  pop,  and  what  do  you  suppose  ?” 

“What?” 

“I  sit  in  the  last  row.” 

Mrs.  Newlywed:  Fd  like  some  lard. 

Clerk:  Pail? 

M.  N. :  Have  you  any  other  colors  ? 

COURT  CASE 

“Your  Honor.” 

“Yes,  my  man.” 

“As  you  know.  No.  381-354-B  Second  Series  83961  is 
to  be  hanged  this  morning.” 

“Forsooth,  you  are  right.” 

“But  he  wishes  it  postponed,  your  Honor.” 

“And  what  are  his  reasons,  sir?” 

“Well,  he  has  been  bothered  with  a  boil  on  his  neck 
and  he  fears  that  the  rope  will  open  it  and  cause  infec¬ 
tion.  He  even  intimates,  your  Honor,  that  it  might 
prove  fatal.” 

TOUGH  ON  THE  WOMEN 

“Mama,  if  I  get  married  when  I  grow  up,  will  I  have 
a  husband  like  papa?” 

“Why,  yes,  dear,  if  you  get  married  you  will  have  a 
husband  like  papa.” 

“And  if  I  don’t  get  married,  will  I  be  an  old  maid 
like  Aunt  Nellie?” 

“Yes,  dear,  you  would  be  an  old  maid,  but  whatever 
put  such  thoughts  in  that  little  head?” 

“Well,  no  matter  which  way  we  go,  it’s  a  pretty 
tough  world  for  us  women,  ain’t  it?” 

Sailor:  How  much  are  these  apples? 

Grocer:  Fifteen  cents  a  peck. 

Sailor:  What  do  you  think  I  am,  a  bird? 

STILL  USEFUL 

“Has  your  husband  given  up  golf?” 

“Yes,  but  he  still  uses  the  language  when  changing 
tires.” 

THREE  O’CLOCK  IN  THE  MORNING 

Officer:  What  are  you  doing  here  at  this  hour? 

Stranger :  I  forgot  my  key,  officer,  and  I’m  waiting 
for  the  children  to  come  home  and  let  me  in. 

“Is  that  a  Holstein  cow  over  there?” 

“I  dunno.  Guernsey  for  yourself.” 
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the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co..  Cambridge.  Maas. 

ADJUSTEBS  for  Detachable  Chalna. 

Prank  Hamachek  Mach.  Co.,  Kewaunee,  Wla. 

Baskets,  Picking. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Caimery  Supplies. 

BEAN  SNIPPEB,  Green  String. 

3hisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHDfEBY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm*Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Gedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS.  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHEBS,  Vegetable  and  Fruit 
Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry, 
rhe  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  ^ttlers  Mchy 

BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Ioint 
David  Weber  S  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Repins  &  Co.,  Inc.,  Baltimore,  Md. 
/Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas.  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  Now  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

.-ekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

°helps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Mtimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  ^rporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Ma. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  Sm  Conveyors 
Checks,  Employers'  Time.  Sm  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHT.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Etaltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ina. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-t^apman  Co..  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  III. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Mtimore,  Md. 

CORN  CUTTERS.  . 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morru,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  HUSKERS  AND  SUKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III 
Morral  Bros.,  Morral,  Ohio. 

A  K-„Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill 
A.  K.  Robins  &  Co.,  Inc..  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Croym  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Balhmore. 

DUSTS  &  SPRAYS  (insect  control) 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAUS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  filers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.^  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermettcaUv 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy 
FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.j  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III. 

•  F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Ckirporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAOUC  COirVEYna  EQOmCEIfT. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSECnCIDES 

Agicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  CannsiB. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PAMS,  Stsaa. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robitu  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  bic.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Eialtimore,  Md. 

KRAUT  CUTTERS. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indicinapolis,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  M^ 
LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ind. 

Morral  Bros.,  Morral,  OUo. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimoie,  Md. 
Westminster  Mach.  Co.,  Westmiiuter,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Redmont  Label  Co.,  Bediord,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  ior  Analyses  oi  Goode,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ino. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

OYSTER  CANNERS'  MACHINESY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAHS.  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS*. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  IncUanapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Dl. 

‘’ooers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milfonl,  Coim. 

PEA  CANNERS*  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

-  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  ^timore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Balttmore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS*  MACHINESY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Lan^enkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Bex. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  WU. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners*,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven.  Conn 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio 
Rogers  Bros.  Seed  Co.,  Chicago,  Ql. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  bic.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (ior  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control) 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Cheeks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Rerlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  III. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


STRING  BEAN  BCACHINEBT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ino. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHI^. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Coro.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  CaUf. 

A.  K.  Robins  &  C^.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS,  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.J  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  ino. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ino. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

BerUn-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ina 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven.  Conn 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

C.  A.  Shuttleworth  Seed  Co.,  Matthews,  Ind. 
Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N  ) 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ina. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp-,  Cedarburg,  Wis 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  bic.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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AYARS  Latest  Model 

ISew  Peifection 


f  L/QU/D 
ADJUSTMENT 


PEVOIV/NC  HOPPER- 


STEAM 

COIL 


PEA  ADJUSTMENT 


PEA  &  BEAN 
FILLER 


CLUTCH  LEVER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


CHANGE  GRADE 
LEVER 


FOR  FILLING 
PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


Salem,  New  Jersey 


AYARS  MACHINE  COMPANY 


PLANTS 

OF  THE 


PHELPS  CAN  CO 


MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE  ^ 

^^S^BALTI  M  OR^  M 


--^^EIRTON.W.VA 


NEW  PHI 


Your  1937  tomato  plans 

Based  on  many  years  of  experieneein  the  development  and  produetion 
of  tomato  seed  as  well  as  elose  observation  of  results  aehieved  by 
eanners  in  different  produetion  areas,  we  reeommend  the  following! 


Asgrow  strains 

produeed  with  serupulous  attention  to  the  hygienie  and  other 
conditions  nec*essary  to  secure  pure  ami  disease-free  seed 

Especially  adapted  to  eanners’  needs 
in  the  Tri-States 


Clark’s  Special  Early 
New  Jersey  Certified 
Rutgers 

Indiana  Certified  Marglobe 
Clark’s  Special 


Indiana  Certified  Greater 
Baltimore 
Clark’s  Special  ^C’ 
Brown’s  Special 
Market  Champion 


NOW  IS  THE  TIME  TO  ORDER  TOMATO  SEED 

h'liU  particulars  of  any  of  the  above  varieties  fflaflly  sent  on  reipiest 


Afianriatph  (6rnuipr0, 


Breeders  and  Crotvers  of  Vegetable  Seeds  since  1856 

Npiit  l^anrn,  Olnmtprttrul 


tir. 


BREEDING  STATIONS  AND  PRODUCTION  BRANCHES  FROM  COAST  TO  COAST 


